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chairman’s message
JOE BELLINO, |R . / /  AFPD CHAI RMAN

Building Relationships

ast week I had the privilege of catching the West Side Story 
at the DeVos Performance Hall in Grand Rapids Michigan. 
Do you know the story, inspired by William Shakespeare’s 
play Romeo and Juliet?

The story centers around two rival gangs, the Sharks and the Jets, and 
weaves in a love story of two people who are not supposed to cross paths 
much less like each other.

It reminded me of our relationship with our partners, the Beer and Wine 
Wholesalers. Like the rival gangs in the story, we used to have nothing 
in common. Mistrust and misunderstanding were our only similarities. 
However, with some honest dialogue (and a push by the state to upset 
both of our apple carts) and an open minded awareness that we are more 
powerful working together, we now have a “relationship “ in progress that 
together can’t be beaten.

We at the AFPD value all our working relationships. Like Ben Franklin 
said in the musical 1776, “we must hang together or we will surely hang 
separately.’’ As we progress through these tumultuous times, now more 
than ever we stride to make all our ties stronger.

The Sharks and the Jets didn’t get this. They fought until there was 
death. Maria and Tony found true love only to have it snuffed out by 
mistrust, misunderstanding and lies. We at the AFPD “DO” get it and we 
will strive to keep all of our lines of communication open.

As I reflect on my past 2 years, a lot of ground has been covered. We 
had the senate majority leader and my good friend, Randy Richardville, at 
our legislation day in Lansing and at the AFPD executive office for a fund 
raiser. We also had the Governor at the executive office raising money for 
him to promote business in Michigan. We fought back many attempts to 
make it harder to conduct our business such as the foil pre-mixed drink 
pouches; who here wanted that waste in the back room?

And sadly, we lost my mentor and friend, Fred Dally to an unspeakable 
act of violence.

Many things were done but our journey has just started my friends and 
together we can continue to make it happen. Thanks for the journey; but I 
ain’t going nowhere- for at least a few years!

Your friend in Christ, 
Joe Bellino ■
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INTRODUCING
THE MOST STYLISH 

SHOT OF THE NIGHT '
TRY THESE STYLISH SHOT COMBINATIONS

GLAMOUR SHOT BVC - Goldschlager®

RICH & FAMOUS BVC ♦ C l ROC® Amaretto 

PRINCESS AND THE PIRATE BVC + C A P T A IN  M O R G AN®  

SWEET & VICIOUS BVC + D O N  JU L IO  Blanco® Tequila 

PEACHES N’ CREAM BVC* C iRO C®  Peach 

IRISH MILK AND HONEY BVC ♦ Bushmills® Irish Whiskey 

BIRTHDAY CAKE SHOT BVC ♦ SM IRNO FF® Iced Cake Flavored Vodka

AVAILABLE SEPTEMBER, 2013
7 5 0m L  and 5 0 m L

STAY STYLISH, DRINK RESPONSIBLY.
BAILEYS IRISH CREAM LIQUEUR 17% ALC/VCX 0 2 0 1 3  R & A  BAILEY &  C O  IMPORTED BY PADDINGTON, LTD . NORWALK, CT

ITM -00029054



petroleum news & views
EDWARD WEGLARZ // AFPD DIRECTOR, PETROLEUM

Winter Weather Sales 
Opportunities

f you sell fuel or repair cars, the cold, 
winter weather provides extra sales 
opportunities for your business. While 
our repair garage members take 

advantage of the cold weather opportunities, I’ve 
noticed that the c-store and gas station retailers are 
squandering these opportunities. While you might not 
have a garage full of tools, there are some functions 
you can perform for the motorist, and make extra 
money doing so.

WINDSHIELD WASHER FLUID
Make sure you have an adequate supply of windshield 
washer fluid available for sale. Offer to “install” the 
fluid for the customer, this service could be the “deal- 
maker”. On inclement weather days, this item is a must 
on your “suggestive selling” list. Keep a couple gallons 
right at the cashier counter on slushy days.

WINDSHIELD WIPERS
Windshield wipers tend to be one of the mystery parts 
of a car. Most wiper blade packaging has detailed, 
easy to understand, installation instructions. Practice 
on your own car and then offer to install the wipers. 
This is more often than not the “deal-maker”. Keep an 
adequate stock on hand, in a highly visible area of the 
store. Wiper blades are also a great profit booster.

DE-ICER FLUID
De-Icer fluid to aid in thawing frozen car locks is 
another item that you need to keep in your inventory, 
for those days when the weather changes dramatically 
from relatively warm and wet to very cold and dry 
or, for those customers who wash their cars on very 
cold days, and suffer from frozen door or trunk locks. 
Graphite to keep the locks lubricated is another shelf 
item not to be overlooked.

SNOWBRUSH, ICE SCRAPERS
Failing to maintain an adequate inventory of 
snowbrushes/ice scrapers is inexcusable. It seems most 
every motorist misplaces last winter’s snowbrush, 
and is a potential candidate for a replacement.
Keep a selection of at least two different choices of 
snowbrushes on-hand for the customer.

GLOVES
Another item that customers lose with the change of 
seasons is gloves. A rack of several varieties of utility 
style gloves are a must. Make sure your display is in an 
area where all customers will see them.

PRE-MIXED ANTIFREEZE COOLANT
Pre-mixed, ready to install, anti-freeze is another shelf 
item that you need to keep in inventory. Customers 
who are low on coolant can install the premixed 
version of antifreeze without fear of improperly mixing 
antifreeze with water. Offer to “install” the anti-freeze 
if you are adequately staffed. Always warn the motorist 
to add the coolant to the overflow reservoir only, not 
directly to the radiator, and DO NOT REMOVE THE 
RADIATOR CAP unless the engine is “stone cold”! A 
hot engine can have a cool radiator that will spray the 
customer with scalding fluid when the radiator cap is 
removed. Whenever the cap is removed, it needs to be 
done slowly and carefully to avoid being scalded.

SALT
Don’t forget to inventory thawing salt for your own 
use and for sale. This is an impulse item that many 
customers, whether driving or walking to your store, 
find themselves in need of at the most inappropriate 
times. Keeping a supply of salt on hand is also handy 
for your own use on those days when icing problems 
present themselves on your driveways.

These are a few of the sales and profit opportunities 
that you cannot overlook. Not all customers are buying 
at the “big box” stores, and not all customers get 
prematurely prepared for inclement winter weather. 
Therefore, you need to be prepared to satisfy their 
immediate, unexpected need. ■
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We thank you for 30 years of business & support!



communications corner
VANESSA DENHA-GARMO / /  FOUNDER,  DENHA MEDI A AND C O M MU N I CA T I ON S

Cross-Channel Campaign

Eight Ways the Marketing Strategy Pays

hen marketing your store, service and 
products during the holiday season, be 
sure to incorporate an integrated and 

■ cross-channel campaign.
There are several strategic approaches you can 

implement to garner that holiday sale. Once you stock 
up on the products your specific customers want and 
demand, you need to get the word out. This column 
complements this issue’s cover story on marketing 
seasonal products.

Surprise and Delight
Your Customers

/ T T \
I f  A M P O R T  V 
|  Distributing J
A  A World of JJ

N \Fine Beers Z '

Warm Noel 
and Winter Ales

Amport Distributing
5 1 7 .4 2 3 .6 7 2 7

www.amportdistributing.com

Here are eight ways to ensure your marketing
strategy pays:

Create the Strategy: List all the things you plan on 
doing to market your products. The promotional 

efforts for this campaign could include online paid 
media, direct mail, in-store promotion and social 
media. Create a timeline for when you plan to do each 
thing and start to execute.
■ 1  Become Text Savvy: You can capture customer cell 

phone numbers at the checkout and start a text 
message campaign. Text customers at certain times 
each day with specific promotional items and remind 
them of the holiday shopping season, 
f e t  Become Social: Facebook, Twitter and Instagram 

K can be used to feature products, recipes, holiday 
displays and promotional items. Take photos, add a 
quick quote or fun fact, or pose a question. Engage youi 
customers in conversation. Share photos about your 
business with the AFPD Facebook page.

Carry a Camera: Keep a camera handy (or your 
smartphone with a built-in camera) and snap 

photos throughout the day of displays, products and 
customers and post on social media.

Share the Testimonials: Don’t discount the third- 
party validator. Get quotes and comments from 

customers about the products they like. Plus, have them 
share recipes and food ideas and post them on the social 
media sites or blog about them. This enables you to 
engage the customer and build relationships with them. 
Y 3 I  Repurpose Content: You can cross promote by 

repurposing content. A sales paper item can be 
featured on your Facebook page, for example. If you 
have a blog on your website, tease it on social media 
and link customers to the website.

Cross-Channel Campaign: Cross-channel campaign 
by launching a feature-rich custom Facebook 

application and harnessing social media’s owned and 
paid media to promote it.

H
 Provide a Pre-order Option: Provide an e-mail option 

where customers can pre-order turkeys or ham 
online or via e-mail. Perhaps they buy it from the 

website and pick up the turkey at the store. This will 
give customers a sense of security that they will get 
their turkey, and you can better gauge how many 
turkeys you need to order. ■
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2014 PROMOTIC
JA N U A R Y

H a lf gallons o f  orange 
ju ice  fo r  on ly  $ 1.85

(suggested sale price is $2.49)

m

FEB R U A R Y  M ARCH
H a lf gallons o f  orange 

ju ice  fo r  on ly  $ 1.85
(suggested sale price is $2.49)

• H a lf gallons o f  assorted iced 
teas fo r  only $ 1.00

• H a lf gallons o f  new  lemonad* 
fo r  only $ 1.00

(suggested sale price is 4/$5.0t

JULY A U G U ST SEPTEM BER
Gallons o f  assorted 

iced teas fo r  on ly  $ 1.65
(suggested sale price is $2.29)

H a lf gallons o f  assorted
iced teas fo r  on ly  $ 1.00
(suggested sale price is 4 /$5.00)

Gallons o f  assorted 
fru it  drinks fo r  on ly  $ I ■(

(suggested sale price is 4/$5.00i 

"  —



MAL CALENDAR
*AII items subject to change

A PRIL MAY JU N E
Half gallons o f assorted iced 
teas fo r only $ 1.00 
Half gallons o f  new lemonades 
for only $ 1.00

(suggested sale price is 4/$5.00)

Gallons o f  assorted
fru it  drinks fo r  on ly  $ 1.00

(suggested sale price is 4 /$5.00 )

Gallons o f  assorted
fru it  drinks fo r  on ly  $ 1.00

(suggested sale price is 4 /$5.00 )

O CTO BER
Gallons o f  assorted 

ruit drinks fo r  on ly $ 1.00

NOVEM BER
H a lf gallons o f  orange 

ju ice fo r  on ly $ 1.85
(suggested sale price is $2.49)

D ECEM BER
H a lf gallons o f  orange 

ju ice fo r  on ly $ 1.85
(suggested sale price is $2.49)



Illllllllll express lines

Announcing the NewSpartanNash
■  DENNIS EIDSON
PRESIDENT AND CHIEF EXECUTIVE OFFICER

I want to share with you our 
exciting news. On November 
19, 2013 we announced that the 
merger between Spartan Stores and 
Nash Finch has closed and we are 
now one company, SpartanNash.
A copy of the news release is 
provided for your reference. As 
we bring together two strong 
businesses with complementary 
capabilities, we have developed 
a corporate name and logo to 
represent our new company. 
Combining the “best of both,” our 
corporate name, SpartanNash, 
represents how we’re better 
together, growing and providing 
a stronger and broader set of 
offerings to our customers.

The newly created SpartanNash 
will have many opportunities to 
grow our business through our 
distribution customers, retail 
customers and military heroes.
Our vendor partners will play a 
critical role as we begin to integrate 
into one company. We realize that 
strong vendor relationships help us 
better and more effectively service 
our existing customers and grow 
as we move into new markets and 
market segments. SpartanNash 
offers suppliers a broad and diverse 
distribution network and retail 
footprint with significant growth 
opportunities. We will be focusing 
on enabling our retailers to succeed 
by keeping them up-to-speed with 
market trends and new ideas that 
will keep their customers loyal and 
buying your products.

I am proud to serve as the 
President and Chief Executive 
Officer of Spartan Nash and to 
work alongside talented associates 
committed to exceeding the 
expectations of our suppliers. At 
this moment in time, suppliers 
will not experience any changes to 
contracts or services and should 
continue to partner with us as 
usual. In addition, please continue 
to work with your Spartan and 
Nash Finch representatives for your 
2014 plans. We will communicate 
any decisions that may impact you 
as soon as possible. Rest assured 
that maintaining a strong business 
relationship with our suppliers 
continues to be one of our highest 
priorities -  and our commitment to 
providing our customers with high 
quality products and outstanding 
service remains steadfast. ■

Make Small Changes for a Healthy Holiday -  
Makeover Your Holiday Plate with MyPlate

■ JACKIE HAVEN CENTER FOR NUTRITION 
POLICY AND PROMOTION

We all cherish time-honored 
holiday traditions; yet want to 
make healthier choices when 
celebrating the holiday season. 
Simple swaps or ingredient 
substitutions are a great way to 
revamp classic favorites -  making 
them healthier without sacrificing 
the memories.

The MyPlate Holiday Makeover 
infographic provides ideas to help 
you make great choices. From 
baking to seasoning, this new 
resource can show you an easier 
Wa> to make your meals healthier. 
Choose recipes that include

unsweetened applesauce or mashed 
ripe bananas instead of butter. 
Boost the flavor of foods with 
spices and herbs such as cinnamon, 
cumin, or thyme and cut back the 
sugar and salt. Brighten up your 
meals with fruits and vegetables 
and go easy on the sauces, gravies, 
and cream.

Join us for our MyPlate’s 
Holiday Makeover series to 
find quick and easy tips to get 
you through office parties, 
neighborhood potlucks, and family 
gatherings. Visit ChooseMyPlate. 
gov, MyPlate Facebook and 
(a  MyPlate on Twitter to find more 
suggestions and tips to help you get 
through the holidays.

iM y P la te
makeover

o p t io n s  d u r in g  th e  h o lid a y s



CASES OF TURKEYS'Wf RE STACKED TO THE CEILING INSIDE THE 
^  m o t o W n SNACK FOODS WAREHOUSE

DONATIONS FROM PEPSI, FAYGO AND D&B GROCERS WERE ONLY 
A FEW OF THE MANY DONATED ITEMS THIS YEAR

GivingThanks by Giving Back

AFPD’s Annual Turkey Drive Once Again Feeds 
Thousands of Families in Need

BY KRIS HARRIS

On a cold and wet morning on Detroit’s west side, a half-mile stretch o 
vehicles waited on Lyndon street to pull into Motown Snack Foods for 
AFPD’s annual Hi-Five Turkey Drive. The weather did not dampen the - 
of the holiday season and the gift of giving.

The drive can certainly be deemed a success -  not only did several pi 
and various organizations rally together for the cause -  the event was 
organized and moved along seamlessly. According to AFPD member Er 
Bahoura, the association has stepped up its efficiency over the last ye 
“We ended up doing maybe thirty-five more and we did it in half the ti 
said Bahoura.

This was AFPD’s 33rd Turkey Drive, which provides turkey dinners to v 
organizations throughout metro Detroit as well as Cleveland and Colur 
Since its inception, AFPD has delivered more than 65 ,000  turkeys to tf 
local community.

The drive has expanded since the early days when the association onlv 
delivered turkeys. Included today are other donated food items. Libbv 
Green Beans, Faygo Pop, Tom’s Chips, Ohana Soda and Ramen Noodle 
were just some of the items included in this year’s dinner. However, th 
year’s items also included hats and gloves to help bring a little extra 
warmth to this year’s delivery.

“Many retailers and other local businesses have given generously to th 
program,” said Auday Arabo, AFPD president & CEO. “This is one way o 
local independent retailers work together with the community to provi 
needy families with a holiday meal.”

m GROUPS FROM UNIVERSITY OF DETROIT MERCY AND Volunteers play a significant role in AFPD’s charity events and the succi
BLUE CROSS BLUE SHIELD OF MICHIGAN VOLUNTEERED AT THE WAREHOUSE of this Year’s TurkeY Drive relied on the muscle from Blue Cross Blue Sh

employees, the University of Detroit Mercy Men’s Club Hockey Team an 
Energy employees. The teams worked hand- in-hand as vehicles mover 
the various food stations to pick up the delivery items. DTE Energy and 
University of Detroit Mercy Men’s Club Hockey Team were also hand del 
turkeys throughout the city of Detroit. Club member, Ian Bever said the 
has really embraced the Turkey Drive. “We got involved in the program 
years ago. They invited us the first year and guys really liked it, soweV  
every year and it's been a great experience for us,” said Bever.

Tiffany Otis-Albert, director of external sales distribution and strategi 
for Blue Cross Blue Shield of Michigan, looked forward to helping out 
again. “We’re very excited about the opportunity to be able to give b- 
to the local community we work in and service. It’s exciting to see all 
trucks and vans lined up around the block waiting to get turkeys. We 
we are actually making a difference and helping people in need to hav 
nice Thanksgiving meal,” said Otis-Albert.

Giving thanks is at the heart of the Thanksgiving holiday, but when y 
of your time, resources and talent, it can help turn thanks into Thank 

Kris Harris is a writer for Denha Media & Communications.
______



AFPD’s Annual Turkey Drive Grows in Ohio

AFPD's 2013 Turkey Drive helped bring the holiday spirit and the gift of giving to Ohio residents. On Thursday, November 21, AFPD members and volunteers 
handed out 852 turkeys at two locations in the state. The first of the two drives served the Columbus area and took place from 10:00 a.m. to 12:00 p.m. at 
Broadway Market & Cafe, located at 700 E. North Broadway. The second drive, helping the residents of the Cleveland area, occurred from 2:30 p.m. to 4:30 p.m. 
at St. Peter Catholic Church and was supported with efforts from Catholic Charities and the Roman Catholic Diocese of Cleveland.

''W B B r'

IN

(LTO R) FRED DESANTIS, AFPD BOARD MEMBER JIM MAN DAS,
) DIRECTOR OF OHIO OPERATIONS RON MILBURN AND AFPD BOARD MEMBER 

VICKIE HOBBS PREPARE FOR THE OHIO TURKEY DRIVE IN COLUMBUS TURKEY RECIPIENTS LINE UP TO RECEIVE THEIR TURKEYS 
|ATTHE OHIO TURKEY DRIVE IN CLEVELAND

S. A b r a h a m  &  S o n s , In c .
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POBOX 1768,4001 THREE MILE RD .GRAN D RAPIDS, Ml 49501-1768 6579 W EST CR-350 NORTH, SU ITE 3, G REEN FIELD , IN 46140
616-453-6358 • 800-477-5455 317-891-7752 • 800-477-5455

w w w .s a s in c .c o m

http://www.sasinc.com


2013 TURKEY DRIVE
T h e  A F P D  F o u n d a tio n  w a rm ly  th a n ks  

th e se  sp o n s o rs  w h o  p ro v id e d  g o o d s  and 
se rv ice s  to  o u r  2 0 1 3 T u rk e y  D r iv e !

Blue Cross  
Blue Shield
of M ic h ig a n SRS H E R U IO O D

FOOD DISTRIBUTORS

h k o T o w
S „ a d

•  •
"MeTa>te from, m e i j e r

PBC
DTE Energy

L I B E R T Y

for your SUCCESS

^ DIAGEO Sprint
Altria *

fLIPARI

a

Chase Cash\Carn.ini'

©Marucfian
Ramen

Noodle Soup

N a t io n a l
W IN E  SPIRITS in

J f W
PURPOSE

too
( j u T E m l S

□ Lincoln
Financial Advisors
A m tm b rf  o f  Lincoln Financial G roup ®

A N E W

F L O O D

963-VVDMD
Today 's Best Hits

c a n
Your generosity is truly appreciated and will make a real difference 

in the lives o f individuals and families in need!
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IHE VOI CE OF I N D E P E N D E N T  R E T A I L E R S

AFPD MEMBER 
EXCLUSIVE

Conifer
Insurance
Company

Michigan based carrier

ENDORSED

•  Competitive rates

•  Experienced underwriting 
and claims handling o f 
your business

C o n ife r  Insu rance  C o m p a n y  is A F P D ’s n e w ly  e n d o rs e d  
insu rance  c a r r ie r  T h e  p ro g ra m  o ffe rs :

• Liquor Liability

• General Liability

UNDERWRITING QUESTIONS:
Toni LaDue
tladue@coniferinsurance.com 
( 2 4 8 )  2 6 2 - 5 4 1 0

GENERAL QUESTIONS:
Andy Petcoff
apetcoff@coniferinsurance.com 
( 2 4 8 )  2 6 2 - 5 4 0 9

• Commercial Package

• Michigan Workers Compensation

A FPD  members receive a 10% discount!*
(not including W orkers' Compensation)

GET A QUOTE
C o n ta c t A F P D 's  m e m b e rs h ip  and insu rance  lia ison, lla Konja, 
a t 1 -8 0 0 -6 6 6 -6 2 3 3  o r  em ail h e r  a t ik o n ja @ A F P D o n lin e .o rg .
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I-----------------1 or AFPD, 2013 could best be described
as a year of transition. Transitions come 
in many forms, but those that have the 
greatest impact are those that happen at

|___________ I the core. A FPD ’s transitions, over the
past year, have positioned the association to lead the 
way into the new year.

According to AFPD President and CEO, Auday 
Arabo, “2013 was definitely a work in progress. We 
tried to build coalition in our infrastructure.’' Specific 
to the state of Michigan, he cites the bottle bill as one 
of the year's highlights. “The big turning point was the 
start of our work on the bottle bill and work on overall 
recycling rates in the state of Michigan,” he said.

For Ohio, the year was a great success with the Motor 
Fuel Receipts Tax firmly in place. “In Ohio, 2013 was a 
great year where we were able to level the playing field 
on the CATax for gas station owners,” explained Arabo.

AFPD Event Coordinator, Alyssa Franchi, highlights 
the success of A FPD ’s events in 2013. From the 
Innovations Trade Show and the Scholarship Luncheon 
to the Golf Outing and Turkey Drive, Franchi is excited 
about the response from the members. In fact, the golf 
outing was such a success in 2013, that an extra day has 
been added to next year’s event.

“We moved to a new location for our golf outing and 
it turned out to be a really nice event. Response was 
overwhelming and therefore we ‘ve decided to make 
it a three-day event to accommodate demand,” said 
Franchi. With the continued success of the Innovations 
Trade Show and the growing membership on the west 
side of the state, a third show has been scheduled next 
year to accommodate them. “We’ve gotten some good 
responses from our vendors after asking if they’d be 
interested, and they said, Yes,”’ she said.

Ila Konja, A FPD ’s membership and insurance 
liaison, is most proud of the continued high standard 
of membership support her department provides, and 
2013 is no exception. “That’s the one thing that has been 
the best part for me,” she said, “that when members 
call we can handle their issues, and they appreciate it 
so much Their appreciation means a lot.”

This year's process of change left no area untouched, 
including the accounting department, which began a 
change in its accounting functions. The system will now 
include a Cash Manager piece that will aide in increased 
efficiency. Even though the project began only a month

ago, its full implementation is slated for the new year 
and will have an immediate impact. According to 
Accounting Manager Karen Walker, “By the new year, 
I’m hoping Cash Manager will be in place and we can 
have everything automated."

Transitioning internal operations is one thing, but 
to extend transition into the field is quite different. 
The biggest impact this year may be felt in the training 
provided for both M ichigan and O hio members. 
According to Ed Weglarz, AFPD director of petroleum, 
the Department of Energy is requiring that anyone who 
owns or operates underground storage tanks be certified, 
and that’s where AFPD steps in. “We’re proud to be 
delivering the training for these underground storage tank 
classifications and to be able to offer the training either 
at our AFPD executive office or at an offsite location if 
10 or more interested parties assemble.” said Weglarz.

A FPD ’s training reach is also touching their retail 
members that sell liquor by providing Training for 
Intervention Procedures (“T IPS”). According to 
Weglarz, this type of training helps with “explaining 
to members and their employees how to check for 
I.D.s and how to size up customers that may have been 
over-served.” Not only will this training serve current 
members, but it also will establish common practices 
for future members.

Membership Liaison, Iman Secreto, in collaboration 
with vendors, helps members who have just joined the 
association, and also helps raise current mem bers’ 
awareness about the numerous programs AFPD has 
to offer. Secreto highlights one of 2013’s most direct 
transitions, the new Coupon Redemption Program. “In 
early 2013, the AFPD created personalized websites for 
each of the program participants that now allows them 
to go online and track their packages. Members now 
also have a wealth of coupon information immediately 
available at their fingertips via the website; both current 
and historical. This was not the reality in the past,” 
she said.

Paul Condino’s role with AFPD provides him with 
a unique perspective in regard to 2013 as a whole. As 
Director of Government Relations, Condino is typically 
at the frontline of changes to come or, in some cases, 
changes that should never see the light of day. And none 
is more important than AFPD’s stance on liquor license 
control in the state of Michigan.

“I think the biggest success in 2013 has been our
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ibility to protect the value, to our members, of their 
tquor license by shutting the door (so far) on proposed 
egislation that would open the door to many, many 
Tiore liquor licenses across the state of M ichigan,’ 
said Condino. “The AFPD Board and President/CEO, 
Auday Arabo, took a very bold step that said we were 
going to put people before profits.”

In regard to changes to come, Condino cites AFPD’s 
role in changes to recycling practices in the state and, 
specifically, “our actions in being the lead retail group 
in forging a coalition and advocating that the governor 
and his leadership get involved in increasing recycling 
throughout the state of Michigan and phasing out the 
bottle bill.”

One of the more visual transitions this past year 
involves AFPD publications, which is now led by Multi- 
media and Communications Specialist Tamar Lutz. 
Since moving from event coordinator in May, Lutz 
has found 2013 to have special meaning. “This is the 
first year I have had the responsibility of being the sole 
typesetter for the Bottom Line magazine. While my 
design and desktop publishing skills touch pretty much 
every publication that we produce, the magazine is a 
personal success story for me,” she said.

Looking ahead to 2014, more change is on the 
horizon and none more dramatic than the changes 
slated tor the 2014 Resource Guide. “It’s a complete 
redesign,” explained Lutz. “We’re doing a tab section, 
different binding, making it more compact, and people 
will be able to transport it easier. It’ll be much more user 
friendly. I'm looking forward to the new design (and) 
! m excited to see what the member response will be."

At the very core of AFPD is Chief Operating 
Officer Mary Lou Cabadas-Ferguson, who has been 
instrumental in the various shifts in direction over the

last year. In order to best serve its members, Cabadas- 
Ferguson has maintained a firm stance on how AFPD 
should be focused. “W hat is really important to me 
and continues to be my motto is that the member has 
to be served exceptionally,” she said. “They have to be 
respected; I don’t care if they have one store or 50 stores. 
Every call is important, every caller must be treated the 
same and every caller will receive timely responses and 
resolution to their issue.”

In a year of transition, can high standards of service 
continue? For the team at AFPD, it can. “The biggest 
highlight that we, as an executive office staff, should 
be proud of is the fact that while we have had so 
many changes in 2013 that could have impacted our 
members, the transition effects were nominal from an 
inconvenience standpoint,” said Cabadas-Ferguson.

A FPD ’s membership is strong and, according to 
Ron Milburn, director of operations in Ohio, it remains 
the focus of the association. “We’ve been very heavily 
involved with membership — not only new members, 
but also renewing memberships,” he said. “That has 
been our number-one priority." The transition in 2013 
has positioned the association for even greater success 
as it moves forward. “Going into 2014," continued 
Milburn, "we’ve never been better than what we are 
today, both in Ohio and Michigan."

As the association moves into 2014, this year's 
transition will begin to produce rewards for the members. 
"Our programs continue to grow and bring huge savings 
to our membership,” said Arabo. “We’re looking for 
execution and building upon our 2013 efforts.” The 
changes AFPD has gone through this year have not only 
well prepared the association for the new year, but also 
for years to come. ■
Kris Harris is a w riter fo r Den ha Media S Communications.
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retailer spotlight

Ken’s Market Proves to 
be Fruitful
■  BY KRIS HARRIS

t the age of 12, Ken Courts began 
working in the grocery industry in 
Lansing and, after selling his first store, is 
now the owner of two fruit markets in 

Grand Rapids. Courts opened Ken's Fruit Market just 
more than three years ago with his business partner, 
Bob Patrick, each bringing an area of specialty to the 
market. "Bob is the butcher and I am the produce and 
flower guy," said Courts.

Fresh product is what a customer would expect 
at a local market, and Ken’s Fruit Market is meeting 
those expectations. “We sell fresh fruits and vegetables, 
fresh-cut meat, a lot of dairy products and a small line 
of groceries," said Courts. However, Ken’s Fruit Market 
supplies more than a typical market, he explained: 
“We’re into the garden center, where we sell flowers, 
trees and shrubs.”

The success of Courts' first market has allowed 
him to expand his business, which now has a second 
location. The new location opened about a year and 
one-half ago and provides more garden products. “The 
second store has more land,” he said. “We have almost 
unlimited outside space available, which is where you 
can make a little money in this business.”

Over the years, Courts has seen a lot of changes in 
the grocery industry, but at the core of retail change is 
the cost of the products themselves. “The prices have 
gotten a lot more expensive; the wholesale costs have 
gone up quite a bit,” he explained. However, the real 
challenge for an owner is how to best handle those 
increases without turning away the customer. “Trying to 
put a price on the item that looks good to the customer 
seems to get harder and harder,” he continued.

Despite the changes in product cost, Courts points

K E N ' S  M A R K E T

Location: 2 locations in Grand Rapids,
Michigan

Founded: 2010

Employees: 50

AFPD member since: 2012

Quotable: “Always Fresh Daily"

out the benefit of having a close customer base, which 
he has at his first location. “The population is about 
twice as dense as it is with the second store, so you have 
a captured audience right around you and they are 
very, very loyal people — the best group of people and 
customers I've ever worked with,” he said.

There is a unique advantage to being an independent 
store owner that Courts sees first-hand, and it's the 
direct connection one has with his or her customers. “A 
lady came in the other day asking when Granny Smith 
apples were going to go on sale, and I didn't think too 
much about it," he recalled. “Then, when I was doing 
my ads for the next week, I looked at the pnce and made 
them 99 cents, thinking maybe she’ll see it Sure enough, 
that lady came in and bought 40 pounds of them."

As a new AFPD member, Courts has seen the 
immediate benefits of the programs the association 
offers. “We got into it because of the rebates from the 
suppliers,” he said, adding that when they looked at the 
membership information, they also knew they would 
benefit from a group of retailers with ideas to capitalize 
upon. “Let’s face it, independents haven't got the 
muscle the big guys do,” Courts said. ■
Kris Harris is a w riter fo r Denha Media & Communications.
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I retailer spotlight

An Extreme Business
■  BY TOMMY FRANZ

I ometimes it’s best to be patient when 
starting a business. In Steve Ali's case,

! this certainly proved to be true. Ali is the 
I founder and owner of Xtreme 

Performance in suburban Cleveland. He has owned 
the land on which his business was built for a decade, 
but he waited five years to build his dream shop.

“We’ve been in business for five years, but we’ve 
had the property for 10,” said Ali. “I waited to see 
what I wanted to do with it; I was unsure of what type 
of structure I wanted to put here because there was a 
building here that I tore down. I bought three acres of 
property, waited a few years to decide to build, and I 
built a 14-bay, state-of-the art building.”

Xtreme Performance is a vehicle service and 
performance center that offers a wide variety of 
products and services to cater to all customers and 
cars. Xtreme Performance is unique in Ohio by being 
the only service center of its kind to use the Hunter 
HawkEye high definition digital imaging rack. By being 
a leader in using new technologies, Ali and his staff are 
able to work on all levels of vehicles.

“Everything here is brand new. It’s state-of-the-art 
assembly. I have eight lifts and an in-ground alignment 
system, which is the only one of its kind in the state of 
Ohio. We do a lot of high-end vehicles like Corvettes, 
Mustangs and Ferraris, but we also do the everyday stuff 
like Toyotas, Chevrolets and Pontiacs,” explained Ali.

Ali’s involvement with the AFPD goes back to 
before AFPD merged with the Ohio Petroleum 
Retail and Repair Association. Ali served on the 
Ohio board for five years while he was involved in

X T R E M E  P E R F O R M A N C E

Location: Cleveland, Ohio 

Founded: 2008 
Employees: 9 
AFPD member since: 2013

Slogan: “We work on all makes, all models, and there’s 
pretty much nothing that we do not fix.”

the petroleum industry as a service station dealer. 
While working as a dealer, Ali said the association 
was critical to his business.

“They were like a union for us service station dealers 
because the gas companies were just brutal to us, and 
even if you had the right people on your side, they 
would still put you out of business in no time,” he said.

All has also worked extensively with the AFPD 
to help the association obtain favorable legislation on 
issues that are important to all members.

“A lot of the work I did was as part of the buying 
committee with Paul Elhindi, A FPD ’s current Vice 
Chair, Government & Legislative Affairs Petroleum/ 
Auto Repair,” he said. “I also assisted with the drive-off 
bill, which was a big one for us. We were able to get the 
bill passed through the House of Representatives and 
it’s actually a law now. If you look at any pump in the 
state of Ohio, they’ll have those decals on there that say 
if you drive off without paying, you’ll lose your license. 
We were the driving force behind it.”

Ali said that the AFPD has been a great association 
of which to be a part, and the programs that it provides 
give businesses a tremendous value.

“It’s a great organization — no doubt about it.
It’s worth every penny,” he said. “Even if you don’t 
participate in every program that they have — and they 
have a ton of them — you’re going to get your money’s 
worth. It’s a great value.” ■

Tommy Franz is a writer for Denha Media & Communications.
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supplier spotlight

United in Wholesale
■  BY TOMMY FRANZ

nited Wholesale has been around for 
more than 50 years as a wholly owned 
subsidiary of Spartan Stores. In 2004, 
Neb Mekani and his business partners, 

Loui and Ron Boji and Hani Mio, came together to 
buy United's cash-and-carry operations.

Mekani, who is the president of United, and his 
partners, come from families that owned and operated 
convenience stores and supermarkets while also being 
involved in real estate and the hotel industry. Their 
varied backgrounds complement each other to form the 
leadership group of United.

A year after the group purchased United, they 
acquired Customs Distribution to add the delivery 
aspect to their business. “Both companies basically 
supplied the same thing to convenience stores,” 
said Mekani. Presently, United has 10 locations 
throughout Michigan.

It doesn’t make sense for a lot of the large 
distributors to send out trucks to smaller retailers," he 
continued, “so a lot of the smaller retailers are being 
forced to come to our cash-and-carry operations and 
other business ventures like that.”

Mekani explained that the wide selection of 
products that United offers has allowed the company 
to succeed and grow. “We’re a convenience store 
wholesaler supplier, so everything from candy and 
tobacco items to snacks and beverages — you name it, 
we sell it.”

The decreasing number of independent retailers 
has had a wide range of effects on businesses, and, 
fortunately for United, this has been a positive impact.

U N I T E D  W H O L E S A L E

Location: 10 locations in Michigan 
and 1 location in Toledo, Ohio

Founded: 2004 

Employees: 85 

AFPD member since: 2004

Slogan: “Service is what 
differentiates us"

f

“Independent retailers have shrunk,” said Mekani. 
“That’s not a mystery to anybody and the way we 
have grown is because the smaller wholesalers haven’t 
been able to survive, so, basically, we’ve grown 
through attrition.

United has been a member with AFPD for several 
years, and Mekani said that his company’s relationship 
with the association has been very fruitful.

“AFPD is, in our opinion, one of the main 
organizations for independent retailers,” he explained. 
“They've done a tremendous job raising issues for 
the independent retailer, which, in turn, allows the 
independent retailer to survive and succeed and, 
thereby, patronize us as their wholesaler.

“I and all of my partners consider the AFPD a 
great launching platform for any and all new concepts 
or programs for the independent retailer. I’m happy 
with what they’ve been doing for the independent 
retailers and the wholesale sector as well; they’re 
doing a very fine job.”

Looking ahead, Mekani is hopeful that United and 
the AFPD can develop a partnership that will benefit 
both sides.

“Because we’re a statewide wholesaler, we’ve begun 
discussions with AFPD to explore making available 
member-only incentive programs,” said Mekani.
“We’re trying to create synergy with the AFPD 
members and all of our locations which will mean 
savings for them. We haven’t quite launched that yet, 
but it’s in the works.” ■
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» where are they now?

A Princely Retirement
I  BY KRIS HARRIS

etired” is a word that most of us work 
hard for all our lives, and for one former 
AFPD chairman, it is a word well 
deserved. Most know him as Bill, but Vito 

Viviano has been a key influence to many of America's 
spaghetti dinners for years. Although he’s retired from 
the pasta industry, his hand in bringing the popular 
family meal to dinner tables cannot be understated.

His family’s business started in 1917 as a macaroni 
manufacturer called Vivison Macaroni, which Viviano 
eventually merged with the Prince Macaroni Co. “We 
were a family owned company,” he said, “and then in 
1966 I merged my company with the Prince Macaroni 
Company and became president of the pasta division."

Viviano remained with the company until its sale in 
1987, when it was operating at peak performance. “We 
were the largest pasta company in the United States,” 
he said. “We were producing 49.5 percent of the total 
consumption in the U.S. We had five manufacturing 
plants and a sauce division, where we developed a 
brand called Classico that's still on the shelves today.”

“ I th ink the progress of the association has been 
great, we’ve had great people in charge running 
the day-to-day operation and it ’ s been a good 
organization for the grocers and the area. If 
people don’ t belong, they should belong.”

As a former AFPD chairman, it’s clear to 
understand Viviano's affection for the association. “I 
think the progress of the association has been great,” 
he explained. “We’ve had great people in charge 
running the day-to-day operation and it’s been a good 
organization for the grocers and the area. If people 
don’t belong, they should belong.”

For new retailers, Viviano encourages them to 
understand the benefits AFPD has to offer its members 
and would advise them to check out all the programs

the association offers. “They will certainly help your 
store,” he noted.

Since his time as chairman, Viviano shifted his 
attention to the construction business, working on 
building projects in Naples, Florida, for 10 years. 
Finally, he decided that it was time to relax and enjoy 
all that retirement has to offer. “At my age, I just 
decided it’s time to sit back and have time with my 
friends,” he said.

However, for someone who has spent a lifetime 
working, Viviano keeps active even in retirement. “I 
exercise three times a week. I go to the VFW for lunch 
with a bunch of guys and spend three months of the 
year in Florida,” he said.

Having time to sit back and relax is what retirement 
is all about and Viviano and his wife are taking full 
advantage of it. “We enjoy our time in Florida, 
especially in the winter months when it’s cold up here,” 
he said. “We don’t envy you at all.” ■

Kris Harris is a writer fo r Denha Media & Communications.
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michigan lobby
WI LLI AM WORTZ / /  PUBLIC AFFAIRS ASSOCIATES

AFPD Issue Advocacy 
Summary

he following is an updated summary of 
the issues being monitored by Public 

1 Affairs Associates (PAA) on behalf of the 
Associated Food & Petroleum Dealers:

LEGISLATIVE SCHEDULE

The Michigan Legislature is in its final weeks of session 
before the Christmas recess. There are only 6 session 
days between now, and its anticipated 2013 recess on 
December 13th.

POLITICAL ENVIRONMENT

The Legislature and Governor are gearing up for their 
respective re-election campaigns. Subsequently, they 
are trying to address any potentially controversial 
policy items before the end of 2013. Currently, No- 
Fault Reform, Teacher Evaluations, Liquor Reform, 
Road Funding, Certificate of Need Reform, Charitable 
Gaming, and Energy Reform are the topics of the day.

the Michigan House and Senate as Senate Majority 
Leader Randy Richardville, Senate Democratic Leader 
Gretchen Whitmer and Speaker Jase Bolger are all 
term-limited. 31 of 38 members of the State Senate are 
eligible for re-election, while of 110 members of the 
State House 81 are eligible to return.

SDM  CAP BILL
Senator Rick Jones introduced Senate Bill 643, 
which was referred to the Senate Regulatory Reform 
Committee. The bill seeks to cap off-premise 
SDM licenses.

T h e  b i l l  w i l l  p ro v id e  fo r  th e  fo llo w in g :
■ Limit the number of SDM licenses that may 

be issued in a local unit of government to 1 per 
every 1,500 residents.

b Grandfather all existing off-premise SDM 
licenses regardless of population. 

b The bill seeks to level out the playing field and 
stop possible oversaturation of beer and wine 
licenses.

V i MILE RULE CODIFICATION
AFPD is having a bill drafted to codify the Vi Mile 
Rule. We anticipate introducing the bill before the end 
of 2013.

CAMPAIGN UPDATE

All statewide offices (inch Governor, Lt. Governor,
AG, U.S. Senate, Secretary of State, etc.) as well as the 
Michigan House and Senate are up for re-election in fall 
2014. Additionally, four highly-competitive Michigan 
U.S. Senate and U.S. House races will dominate the 
headlines. Including the following key races: U.S.
Rep. Gary Peters versus former Secretary of State Teri 
Lynn Land vying to replace U.S. Senator Carl Levin; 
3rd U.S. House District incumbent Justin Amash and 
11th U.S. House District incumbent Kerry Bentivolio 
facing tough re-election bids; State Representative Rudy 
Hobbs, State Senator Bert Johnson, State Senator Vince 
Gregory Southfield Mayor Brenda Lawrence all vying 
to replace Congressman Gary Peters in the 14th U.S. 
House District. There will be new leadership in both

COMPREHENSIVE RECYCLING
In November 2012, Governor Snyder committed 
to examining options to improve recycling rates 
in Michigan. The Michigan Department of 
Environmental Quality (MDEQ) was tapped to 
develop a comprehensive recycling plan for the State. 
The MDEQ has convened two work group meetings 
that have included representation from a number of 
statewide interest groups, including AFPD. A decision 
was made to convene a number of subcommittees 
that would seek to garner broad consensus on issues 
around the following topics: 1) Goals & Measures;
2) Education & Technical Assistance; 3) Market 
Development; 4) Access to Recycling Options; and 
5) Funding. These subcommittees have begun their 
work in the coming weeks, with the goal of providing 
recommendations to the MDEQ on comprehensive 
recycling policy ideas where consensus can be achieved.
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michigan lobby

COUNTY-WIDE SDD LICENSE TRANSFERS
Rep. John Walsh introduced HB 5140, which authorizes 
the intra-county transfer of escrowed SDD licenses.
The bill has passed the full House and now awaits action 
by the Senate. AFPD is working with the sponsor 
to ensure that the final bill language protects against 
transfers into already saturated or oversaturated areas.

E-CIGARETTES
A bi-partisan package of bills have been introduced in 
the House and Senate to prohibit the sale and use of 
electronic cigarettes by minors. In addition, the bills 
provide penalties for minors and retailers unlawfully 
selling these products. SB 667 (Sen. Anderson), SB 668 
(Sen. Jones), HB 4997 (Outman), and HB 5007 (Rep. 
Singh). None of the bills has yet to receive a hearing.

LIQUOR REFORM
The Liquor Control Advisory Rules Committee 
recommended a comprehensive overhaul to Michigan’s 
current liquor control regulations. A package of bills to 
implement these changes is pending before the House 
and Senate. Action has been taken on the following bills:
■ Secondary Use -  After a years-long debate between 

alcohol retailers and wholesalers about secondary 
advertising - or the use of a brand’s logo on mugs, 
glasses or other consumer-usable items -  the Senate 
passed SB 505 (Sen. Joe Hune) aiming to codify a 
rule by the Liquor Control Commission prohibiting 
secondary advertising. This has been a huge issue 
of contention, and has negatively impacted the 
Legislature’s ability to achieve consensus on other 
policy recommendations included in the package. 
Michigan is the only state in the nation to still have 
such a prohibition on the books. Currently, the 
Commission is moving to rescind this controversial 
rule. It is unclear what impact the Commission’s 
actions will have on the bill, if passed.

The Senate also passed two other bills in the 
package addressing the prohibition of aiding and 
assisting other vendors (SB 504 -  Sen. Hune) and a 
method for the collection and payment of a beer tax 
(SB 506 -  Sen. Hune).

■ Microbreweries - The Senate unanimously passed 
a parr of bills (SB 650 & 651 sponsored by Sen.

Hune) allowing the distribution of beer produced by 
certain microbrewers to a retailer and modifying the 
definition of a microbrewer.

SB 650 would define “qualified microbrewer’’ 
as one that produces less than 1,000 barrels of beer 
per year. And, SB 651 would change the definition 
of a microbrewer to one that produces less than 
30,000 barrels of beer per year for sale to consumers 
at a licensed brewery premises for consumption on 
or off the premises.

■ Conditional Licenses - The Senate also 
unanimously passed HB 4277, sponsored by Rep. 
Franz, providing for the issuance of a conditional 
liquor license. The bill would allow a conditional 
liquor license to be granted to establishments 
transferring ownership, or new establishments that 
only sell beer and wine.

ACCESS TO SNAP BENEFITS VIA ATM
A package of bills was introduced (SB 434, 435, 436,
555 - Sen. Jones), HB 4858, 4859, 4860 (Rep. O ’Brien) 
and HB 5014, 5016 (Rep. Zorn)) to prohibit the 
withdrawal of cash assistance benefits at a liquor store 
ATM by requiring the following:
■ SB 434, 435, 436, HB 4858, 4859, and 4860 

Requires banks, savings banks, and Credit Unions 
that operate automatic teller machines (ATM) in a 
liquor store establishment to ensure that individuals 
cannot use a Bridge Card to withdraw cash from 
ATMs operated in these types of establishments.

■ SB 555, HB 5014 - Requires liquor stores to work 
with DHS and ATM cash machine suppliers to 
stop welfare recipients from using their Bridge 
Card to withdraw cash on the premises of their 
establishments.

a SB 556, HB 5016 -  Amends the Social Welfare Act 
to require DHS to work with ATM cash machine 
suppliers to stop welfare recipients from using their 
Bridge Card to withdraw cash in a liquor store.

AFPD worked with the respective sponsors to broaden 
the types of stores that would be exempted from these 
changes. We were successful in expanding the bill to 
include not just “Grocery Stores”, but all “Retail Food 
Stores” as defined in the federal Act. The bills have 
passed the full Senate and are awaiting final action in 
the House. ■
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M . SCOTT BOW EN / /  MI CHI GAN LOTTERY C OMMI SS I ON ER

Wrapping Up a Big Year with 
Big News & Big Wins

he Michigan Lottery is happy to 
announce that Jeff Holyfield has joined 
the team as the Lottery’s new Director of 
Public Relations. Holyfield has more 

than 30 years of experience in journalism and public 
relations. Before coming aboard at the Lottery, 
Holyfield worked for Governor Rick Snyder's office 
where he served as the director of communications 
after a 15-year career in communications with 
Consumers Energy.

Entering the holiday season, a few lucky Lottery 
players received their gifts early.

FAMILY FEUD
Four lucky Michigan players won the Family Feud 
Instant game 2nd chance promotion, and traveled to

I N S T A N T  T I C K E T S

NEW INSTANTTICKETS 

December 3 ,2 01 3 :

■ Flot Millions (IG # 679). Million dollar top 
prizes, more than 100 - $5,000 prizes 
available in the game.

■ Snow Me the Money (IG #670). A whimsical 
winter-themed game that makes a great 
holiday gift! $30,000 top prizes.

TICKETS SET TO EXPIRE 

December 2 ,2 0 1 3 :

■ Golden 9’s $5 (IG# 487)
■ Poker Night $2 (IG# 602)
■ Red, Wild & blue $5 (IG# 613)
■ Wild Time Mania $5 (IG#618)

December 31, 2013:

■ Triple Your Luck $1 (IG#493)

Las Vegas to participate in the $1 million Las Vegas 
Game Show Experience. While none of the Michigan 
Lottery contestants won the $1 million grand prize, 
each player came home with a taxes-paid prize and the 
unforgettable memories of playing their favorite game 
shows in Las Vegas!

HALLOWEEN MILLIONS RAFFLE
The exciting Halloween Millions Raffle came to an end 
on November 1. Three $1 million grand prize winning 
tickets were sold in the seven participating states of 
the multi-state raffle. The top prize tickets were sold in 
Michigan, New Jersey and Ohio. Michigan’s winning 
ticket was sold at Meijer #43, Gas Station in Saginaw. 
The winner was Raymond Draus, of Saginaw.

POKER LOTTO
We’re very pleased to announce that Poker Lotto’s 
nightly drawing yielded its first $100,000 jackpot 
winner! The winning ticket was sold at Mathews Food 
Liquor & Wine in Detroit. The lucky winner matched 
all five of their cards (meaning both the suit and the 
number/value), to all five winning cards that were 
drawn on November 13.

IMPORTANT DATES TO REMEMBER
Michigan Lottery offices will be closed December 24- 
25, and December 31 and January 1.

All regularly scheduled drawings will take place on 
December 25.

INSTANT TICKET ACTIVATION
Retailers are reminded to activate instant ticket books 
before selling to ensure validation of the tickets.

Over 97 cents of every dollar spent on Lottery tickets 
is returned to the state in the form of contributions 
to the state School Aid Fund, prizes to players and 
commissions to retailers. In fiscal year 2012, the 
contribution to schools was a record $778.4 million. 
Since its inception in 1972, the Lottery has contributed 
over $17 billion to education in Michigan.

For additional information, please visit the Lottery’s 
Web site at www.michiganlottery.com. ■
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WIN UP TO $500 000!
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TERRY FLEMI NG / /  TC FLEMING & ASSOCIATES

Ohio Legislature Wrapping 
Up for 2013

he Ohio General Assembly will most 
likely hold only 4 or 5 more session days 
in 2013 and then break for Christmas, 
returning sometime in late January or 

early February. A number of controversial and 
relevant issues to AFPD members will go unresolved 
until the legislature reconvenes in 2014.

RETAIL ISSUES
The Ohio Senate is currently considering SB 173, 
which would streamline the sale of spirituous liquor 
tastings in grocery stores. AFPD is supportive of this 
bill but would like to make sure that small retailers and 
gas stations are also allowed to take part in these testing 
opportunities. In addition, AFPD would support an 
amendment that would allow for beer and wine tasting 
for customers at no charge. A letter stating our position 
was sent to the members of the Senate Agriculture 
Committee. The bill is sponsored by Senator Bill Seitz 
R-Cincinnati, who also was instrumental in getting rid 
of the CAT on gasoline earlier this year.

The Ohio Flouse passed HB144, prohibiting minors 
from buying e-cigarettes and other alternative products 
that contain nicotine. While some Democrat state 
representatives wanted to heavily tax these products, 
the sponsor of the bill Representative Stephanie Kunze 
R-Hilliard rejected that and said the sole purpose of the 
bill was to keep minors from obtaining these products. 
HB 144 now goes to Senate for further consideration 
and AFPD will supply the appropriate committee a 
letter of support.

The Ohio House Economic Development and 
Regulatory Reform Committee unanimously passed 
HCR 32, designating the first week of July 2014, as 
Indpendent Retailers Week. We extend a thank you to 
State Representative Anne Gonzales for introducing 
HCR 32. The full House should vote on this prior to 
the end of the year.

STAGE II MEETINGS SET
The Ohio EPA announced meetings will be held on 
implementing Stage II phase out. These are required 
by law prior to approval of the Joint Committee on 
Agency Rule Review. AFPD worked with the EPA to 
make sure the rule was user friendly. No problems are 
expected on this and it should be complete by end of 
the year.

TAXATION
Two issues are outstanding on sin taxes, alcohol and 
tobacco. One would be for a renewal of these taxes 
in the city of Cleveland to continue to fund stadium 
improvements for both the Cleveland Indians and 
Cleveland Browns. It’s expected this will be on the May 
2014 ballot in Cleveland. The other is less certain as a 
number of Senators have mentioned that a statewide 
tax on alcohol and tobacco could be used to fund the 
arts. AFPD is working with a large number of retailers 
in opposing these taxes.

MEDICAID EXPANSION
As expected, the state controlling board comprised of 4 
Republicans, two from each House and 2 Democrats, 
one from each House and a chairman appointed by the 
Governor, approved funding for Medicaid Expansion 
in Ohio. A number of conservative legislators are very 
unhappy about the Governor by-passing the legislature 
and have introduced bills to stop this from occurring in 
the future. ■
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^MONUMENTAL 
“ INCENTIVE EXTRAVAGANZA!
FLAVORMILL CHIPS

ON SELECT ITEMS*

NAPCO PAPER
TRASH BAGS ROLLS NOW

$5 OFF 5% REBATE
REBATE ON ALL
PER CASE* PRODUCTS*
INCREMENTAL GROWTH REBATE PROMO for non-cigarette/non-tobacco.
• 5% increase in units receives a .50% additional rebate •  15% increase in units receives a 1.50% additional rebate
• 10% increase in units receives a 1.00% additional rebate •  20% increase in units receives a 2.00% additional rebate

This rebote for incremental growth is only for customers purchasing north of S4k per week os of 12/31/13 (take lost 13wks ovg purchases of 2013 to volidote).

Promotions are IN ADDITION TO THE 2% REBATE already being tracked for current AFPD members!

These programs valid 1/1/13 through 12/31/13 ONLY.

* Please see your Liberty USA representative for qualification details & all other program information.

Irw in  Run Rood • West Mifflin, PA 15122 • P: 800.289.5872 • F: 412.461.2734 • cs@libertyusa.iom • W W W .lib e r ty u s a .c o m

mailto:cs@libertyusa.iom
http://WWW.libertyusa.com


ohio liquor
B R U C E  D. S T EV E N S O N  / /  OHIO DIVISION OF LIQUOR CONTROL

Ohio Enjoys 
Industry Growth

1013 was an extraordinary year for the Ohio 
Division of Liquor Control. We 
experienced many significant and positive 

I changes and achieved record sales. Our 
accomplishments reflea the Division’s renewed mission 
to move at the speed of business by modernizing 
operations for improved efficiency, providing exemplary 
service to its customers and stakeholders, and taking a 
common sense approach to regulations helping Ohio 
businesses grow and create jobs.

We recently received comparative sales data from 
the National Alcohol Control Association (NABCA) 
showing how well we fared in relation to the other 
alcohol control states. I am pleased to report that 
Ohio continues to lead the larger control states and 
total control state average in percent increase for both 
case and dollar sales. As the third largest control 
state, behind Pennsylvania and Michigan, our last 12

I am pleased to report that Ohio continues to 
lead the larger control states and total control 
state average in percent increase for both case 
and dollar sales.”

months cumulative case sales increased by almost +3% 
compared to Pennsylvania at -0.8% and Michigan at 
-0.3%. The control state average increase is +1.1%.
We also lead those two states in previous cumulative 4 
month increase at 3.6% compared to Pennsylvania at 
-4.5% and Michigan +1.9%. The control state average 
is +0.4%.

Dollar sales also show a similar comparison. 
Previous 12 month cumulative sales increase for 
Ohio is +5.8% compared to Pennsylvania at +1.7% 
and Michigan at +3.7%. The control state average is 
+4.2%. Our previous 4 month cumulative dollar sales

increase is +6.6% compared to Pennsylvania at -1.9% 
and Michigan at +6.7%. The control state average is 
+3.7%. Another border control state, West Virginia, 
while much smaller in spirits volume (15th) than Ohio 
has decreases in both 12 month and 4 month case sales 
and a small increase (+1.1%) in previous 12 month 
dollar sales and a -1.0% decrease for previous 4 month 
dollar sales.

I believe that our strong performance in comparison 
to the other 18 control state jurisdiaions is a result of 
our aggressive promotion of new produas and our 
progressive relationship with our suppliers, brokers and 
contraa liquor agencies.

I am very proud of these accomplishments and 
the hard work of all our employees that made them 
possible. It also helps illustrate that Ohio’s economy is 
strong and growing. Other indicators are the growth 
in Ohio craft breweries, micro-distilleries, and wineries 
in 2013. In 2013, many new businesses and jobs were 
created in those industries including: 21 new craft 
breweries for a total of 101, five new micro-distilleries, 
for a total of 19, and 20 new wineries, for a total of 195.

We are very optimistic about the future of our 
agency and our outstanding programs. In 2014, we 
will continue to focus our efforts on providing common 
sense regulation and exceptional customer service to 
safeguard Ohioans, and help Ohio businesses succeed 
and create new jobs. ■
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HALF GALLON FRUIT DRINKS

ORANGE L E M O N  W ILDBERRY O R A N G E  BLUE
PINEAPPLE RASBERRY

QUART ORANGE JUICE

CALL JIM  EVANS AT (800) 944-2301 
TO PLACE AN ORDER TODAYI



I  health care help

Transition Proposed to Help Consumers 
Product Discontinuation
President Barack Obama announced 
administrative guidance to allow 
insurers to renew existing individual 
market and small group market plans 
even if they do not include the full 
menu of health care reform benefits.

This was in response to concerns 
by individuals/groups who had 
received notification that their current 
plan would be discontinued.

After the announcement, the 
Department of Health and Human 
Services (HHS) issued a letter to 
state insurance commissioners 
detailing the “transitional 
policy” Importantly, while 
HHS is encouraging states to 
adopt this approach, insurance 
commissioners have discretion 
regarding whether they will permit 
issuers in their state to extend 
policies as specified by HHS.

Under the policy:
■ Issuers would be permitted, 

but not required, to extend 
individual and small group 
market policies that were in 
effect on October 1,2013

HEALTHCARE LAW PENAL TI ES  DELAYED

Recently, the Obama administration announced individuals 
can now wait until March 3 1 ,20 1 4  to enroll into a health 
insurance plan as mandated under the Affordable Care Act 
(ACA). This six-week delay of penalties is associated with 
the individual mandate provision of the ACA, which states 
individuals must get health insurance by lanuary 1 ,2014. 
Written in the law is language that says individuals can go 
without coverage for less than three consecutive months 
and not pay a fine, meaning they would have until March 
31 to enroll. However, it also states you have to sign up by 
the 15th of a given month in order for health insurance to 
start on the first day of the next month causing confusion 
for consumers wondering if they could face a tax penalty if 
they don’t enroll in coverage by Feb. 15th of next year. The 
White House clarified that you have until the end of March 
to sign up without receiving a penalty.

without amending the policies 
to meet ACA standards. The 
transition policy cannot apply to 
individuals or small businesses 
that obtain new coverage after 
October 1,2013.

■  The policy would apply to 
renewals of existing business 
occurring from January 1, 2014 
until October 1,2014. HHS 
indicated that it will re-evaluate 
this policy in 2014 and could 
extend it.

■  If issuers choose to use this 
transition policy to extend 
existing coverage, they 
must provide notification to 
enrollees that includes
the following:

■ any changes in the options 
available

■ which of the specified ACA 
market reforms would not be 
reflected in any coverage 
that continues

■ their right to enroll in a 
qualified health plan offered 
through a Health Insurance 
Marketplace and possibly 
qualify for financial assistance

■ how to access coverage through 
a Marketplace

■ their right to enroll in coverage 
outside of a Marketplace
that complies with the 
specified reforms

■  Policies that are extended using 
this transition relief are not 
technically grandfathered. But 
the HHS guidance indicates 
that they will not be expected 
to comply with certain ACA 
market reforms, including:

■ The requirement to limit 
premium variations to age, 
tobacco use and geography

■ Essential health benefits
■ Actuarial value metal levels

Facing

■ Restrictions on cost sharing
■ Guaranteed availability 

of coverage
■ Guaranteed renewability 

of coverage
a Non-discrimination against a 

provider operating within their 
scope of practice

■ Non-discrimination in coverage 
for individuals participating in 
approved clinical trials

■ Prohibition of pre-existing 
condition exclusions or waiting 
periods for adults (would not 
apply to small group)

■ Prohibition on health status 
discrimination (would not apply 
to small group)

Though the President’s proposal 
grants discretion to insurers to allow 
people in individual market or small 
group market plans to stay on their 
existing plans, there is no guarantee 
that insurers will do so, or that the 
states will allow such renewals.

Individual market policies that 
are extended using the transitional 
policy are not eligible for premium 
tax credits. Only insurance sold 
through the Marketplace can 
receive government subsidies for 
those who qualify. ■

The information in this document is 
based on preliminary review o f the national 
health care reform legislation and is not 
intended to impart legal advice. The federal 
government continues to issue guidance on 
how the provisions o f national health reform 
should be interpreted and applied. The impact 
o f these reforms on individual situations 
m ay vary. This overview is intended as an 
educational tool only and does not replace a 
more rigorous review o f  the law's applicability 
to individual circumstances and attendant 
legal counsel and should not be relied upon 
as legal or compliance advice. As required by 
US Treasury Regulations, we also inform 
you that any tax information contained in 
this communication is not intended to be used 
and cannot be used by any taxpayer to avoid 
penalties under the Internal Revenue Code
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Illlllllll healthy living I

Eating the Right Foods for All-Day Energy
Having plenty of zip to meet the demands of your job and personal life starts with your diet

To maintain your energy level, your 
body breaks down the food you eat 
into glucose (a type of sugar)—the 
body’s main fuel—and sends a 
steady stream of it to your cells.

But here’s the trick: to feel good 
all day, your blood sugar needs to 
remain somewhat constant with 
minimal fluctuations. If your blood 
sugar drops too low, symptoms of 
hypoglycemia occur. Hypoglycemic 
symptoms may include: shakiness, 
nervousness, sweating, hunger, 
sleepmess, confusion, anxiety, 
dizziness, or weakness.

If you eat the wrong kinds of 
foods, your blood glucose can spike 
and drop, eventually causing the 
same symptoms.

With this in mind, here’s how 
to eat for all-day energy and keep 
your blood glucose level stable.

DON'T SKIP MEALS
Not eating meals is one of the 
fastest routes to low blood sugar.
If you skip breakfast, your ability 
to concentrate will likely suffer 
all morning. Skip lunch, and 
by 3 p.m. your energy level and 
concentration will inevitably crash.

The reason: Your brain 
requires sugar in the form of 
glucose to function.

To keep your blood glucose 
from dipping, and thus zapping 
your physical and mental energy, 
always eat three meals or six 
smaller meals a day. In addition, 
don’t go more than four hours 
without eating something.

BALANCE MEALS
Make sure your meals include a 
mix of complex carbohydrates, 
such as grain products, fresh 
vegetables and fruit, beans, lentils 
and other legumes, protein, and 
some fat.

At breakfast, have waffles 
topped with fresh fruit (both are 
mostly carbohydrate) and a cup 
of low-fat or nonfat plain yogurt 
(a mix of protein, carbohydrate, 
and fat).

At lunch, have a turkey and 
cheese sandwich on whole-grain 
bread (this provides protein, fat, 
and carbohydrate) and vegetables 
such as carrot, green pepper, or 
celery sticks, or a piece of fruit (all 
of these are mostly carbohydrate).

Be sure to include 
carbohydrate, protein, and fat 
in all meals and snacks. Fat and 
protein slows the absorption of 
glucose and thereby causes the 
blood sugar to gradually rise.

On the other hand, if you eat 
only carbohydrates, such as fruit 
alone, your blood glucose level will 
nse and drop quickly, leaving you 
hungry and low on energy within 
an hour or two after you eat.

Similarly, if you just eat protein, 
the food may not be broken down 
fast enough to supply you with 
needed energy.

SNACK SMART
To counteract energy lulls you feel 
during the day, eat snacks that mix 
carbohydrates, protein, and fat.

Good energy-sustaining snacks 
include: low-fat plain yogurt with 
fresh fruit; cheese and crackers; an 
apple with peanut butter; low-fat 
cookies, such as graham crackers 
or gingersnaps, and a glass of 
skim milk.

If you experience an energy low 
that makes you feel shaky or keeps 
you from focusing on your work, 
opt for a carbohydrate-rich snack, 
such as a whole-grain breakfast 
bar, a glass of chocolate milk, or 
fruit juice.

Remember to keep your snacks 
light to ensure against unwanted 
weight gain. ■

Copyright Health Ink & Vitality 
Communications
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support these AFPD supplier members

m  Indicates a supplier program that 

has been endorsed by AFPD

□  Indicates supplier only availab le in 

Michigan

Q  Indicates supplier only availab le in 

Ohio

ASSOCIATIONS

AMR Association Management 
Resources ....................................... (734)971-0000

Food Marketing Institute...................... (202) 220-0600
Grocery Manufacturers Association . . . (202)639-5900
International Food Service Distributors 

Association...................................... .(703) 532-9400
Local Business Network...................... .(248) 620-6320
National Association of Convenience 

Stores (NACS).................................. .(703)684-3600
National Grocers Association...............(202)624-5300
Neighborhood Market Association. . . .(619) 464-8485
Turkish Resource Center of

North America................................ .(248) 885-2227

ATM
ATM of America, Inc............................. .(248)932-5400
Elite BankCard ATM’s ........................ .(248) 594-3322
Speedy ATM........................................ .(614)226-2027

BAKED GOODS DISTRIBUTORS
Great Lakes Baking Co......................... .(313) 865-6360
Michigan Baking Co. - Hearth

Oven Bakers.................................. .(313) 875-7246
Sajouna Bakery.................................. .(313) 277-8877

BANKING, INVESTING 8. CONSULTING

1 Source Capital Commercial 
Financing.............................. 1-888-447-7892

Lincoln Financial Advisors .. (248) 948-5124
Bank of Michigan................................ .(248) 865-1300
Citizens Bank...................................... .(248) 293-3036
Huntington Bank................................ .(248) 626-3970

BEER DISTRIBUTORS & SUPPLIERS
Amport Distributing, LLC.................... .(517) 423-6727
Eastown Distributors.......................... .(313) 867-6900
Frankenmuth Brewery........................ .(989) 262-8300
Great Lakes Beverage Company........ .(313) 865-3900
Powers Distributing Company............ .(248) 393-3700

BOOKKEEPING/ACCOUNTING CPA

Alkamano & Associates........................(248) 865-8500
Marcoin/EK Williams & Co.................... (61 A) 837-7928
Old Bears Associates..........................1513) 403-9911
Shimoun.Yaldo, Kashat &

Associates, PC.................................. (248) 851-7900
UHY-US.................................................. (248) 355-1040

BUSINESS COMMUNICATIONS/

PUBLIC RELATIONS

Comcast □ ..........................................(248) 343-9348

Denha Media G ro up ..............(248) 702-8687
Clear Rate Communications................(248) 556-4537
FirstMedia Group, Inc............................(248) 354-8705

CELLULAR PHONES & MOBILE MARKETING

M t t r  Airvoice Wireless, LLC............1-888-944-2355
Metro Mobile Marketing LLC..................(734) 697-6332
Mousetrap Group.................................... (248) 547-2800
SPI Innovation........................................ (810) 733-7460
T-Mobile.................................................. (248) 465-1717

CHECK CASHING SYSTEMS
Secure Check Cashing............................ (248) 548-3020

CHICKEN SUPPLIERS

Krispy Krunchy Chicken.......................... (248) 821-1721
Taylor Freezer.......................................... (734) 525-2535

CHIPS, SNACKS & CANDY

Better Made Snack Foods. . .  (313) 925-4774
Frito-Lay, Inc......................................... 1-800-359-5914
Kar's Nut Products Company................(248) 588-1903
Motown Snacks

(Jays. CapeC od. Tom's. Archway. S te llaD 'o ro ). . .(313) 931-3205
Nicks C hips.......................................... (586) 619-7023
Uncle Ray’s Potato Chips....................  1-800-800-3286

ENERGY, LIGHTING & UTILITIES

m ain  Volunteer Energy.....................(734) 548-8000
AmeriFirst Energy (G eneD ickon).............. 1248) 521-5000
Dillon Energy Services............................(5861541-0055
DTE Energy...........................................  1-800-477-4747
DTE Your Energy Savings........................... 1-855-234-7335
Kimberly Lighting, LLC......................... 1-888-480-0070
Michigan Saves................................... (734) 494-2126
Reliable Choice Energy.......................(6161 977-1705
Vantaura Energy Services...................(616) 366-8535

FOOD EQUIPMENT, MACHINERY, DISPLAYS, 
KIOSKS &  FIXTURES
Culinary Products..................................(989)754-2457
Detroit Store Fixtures........................... 1313) 341-3255
Sitto Signs............................................1248) 399-0111
Store Fixture Supercenter................... (248) 399-2050

FOOD RESCUE /  FOOD BANKS
Forgotten Harvest..................................(248)967-1500
Gleaners Community Food Bank..........13131 923-3535
Greater Lansing Food Bank.................. (517) 908-3690

FRANCHISING OPPORTUNITIES
Buscemi Enterprises Inc........................(586) 269-5560
Kasapis Brothers/

Ram's Horn Restaurants..................(248) 350-3430
Tubby’s Sub Shops, Inc.......................  1-800-497-6640

GASOLINE WHOLESALERS
Atlas Oil Company................................  1-800-878-2000
Central Ohio Petroleum Marketers___(614) 889-1860
CFX Management.................................. (937) 426-6670
Countywide Petroleum/

Citgo Petroleum.............................. (440) 237-4448
G & T Sales & Service, In c .................... (248) 701-6455
Gilligan Oil Co. of Columbus, Inc......... 1-800-355-9342
High Pointe Oil Company...................... (248) 474-0900
K& K Petroleum Maintenance, Inc....... (937) 938-1195
ObieOil, Inc........................................... (937) 275-9966
Oscar W Larson Co................................. (248) 620-0070

COFFEE DISTRIBUTORS

Folgers □ ................................(717)468-2515

CREDIT CARD PROCESSING

WorldPay.................................. (773) 571-6327
First Data, Justin Dunaskiss..............  1-877-402-4464
First Data Independent Sales,

Timothy Abbo................................  1-877-519-6006
Petroleum Card Services....................  1-866-427-7297

C-STORE & TOBACCO DISTRIBUTORS

Liberty USA H .......................(412) 461-2700
Capital Sales Company.......................(248) 542-4400
H.T. Hackney-Grand Rapids................ 1-800-874-5550
Martin Snyder Product Sales Company . .(3 1 3 ) 272-4900
S-Abraham & Sons.............................(616) 453-6358
United Custom Distribution ................(248) 356-7300

GREETING CARDS

f i S C f  Leanin’ Tree.........  1 -800-556-7819 ext. 4183

GROCERY WHOLESALERS & DISTRIBUTORS
C ateraid , Inc....................................................(5 1 7 ) 5 4 6 -8 2 1 7
Central G ro c e rs ............................................ (8 15 ) 5 5 3 -8 8 5 6
D8tB Grocers W h o le sale ............................. (7 3 4 ) 5 1 3 -1 7 1 5
George Enterprises, Inc..............................(2 4 8 ) 8 5 1 -6 9 9 0
Great North F o o d s ....................................... (9 8 9 )  356 -2281
In tern ational W h o le s a le ...........................(2 4 8 ) 3 5 3 -8 8 0 0
Jerusalem F o o d s ..........................................(313 ) 8 4 6 -1 7 0 1
Kehe D istributors..........................................  1 -8 0 0 -8 8 6 -0 7 0 0
Spartan Stores, Inc.......................................(6 1 6 )  8 7 8 -2 2 4 8
SUPERVALU.................................................... (9 3 7 ) 3 7 4 -7 6 0 9
Value W holesale D is trib u to rs ................. (2 4 8 ) 9 6 7 -2 9 0 0

HOTELS, CONVENTION CENTERS & BANQUET HALLS
Petruzello’s .................................................... (2 4 8 )8 7 9 -1 0 0 0
Shenandoah Country C lu b ...................... (2 4 8 ) 6 8 3 -6 3 6 3
Suburban Collection S ho w p lace ............ (2 4 8 ) 3 4 8 -5 6 0 0
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ICECREAM SUPPLIERS

m
m
m

Nestle D S D ............................. (248) 425-8332

Arctic Express IH e s lle  Ice C ream ) . .  1-866-347-3657

Prairie Farms Ice Cream Program O
(L a r g e F o r m a t ) ..............1-800-399-6970 ext.200

ICE PRODUCTS 

m  U.S.Ice Corp.
Arctic Glacier, Inc. ..
Home City Ice..........
Taylor Ice Co.............

(313)862-3344
1-800-327-2920 
1-800-759-4411 
.(313) 295-8576

INSURANCE SERVICES: COMMERCIAL

W i :  Conifer Insurance Co..............(248) 262-5988

m  CareWorks 0  . . .  1 -800-837-3200e x t.7188
Brown & Brown Insurance......................(586) 446-3663
Cox Specialty Markets (North Pointe)

JndergroundStorage Tanks)..........  1-800-648-0357
Globe Midwest/Adjusters

International.................................. 1-800-445-1554
Great Northern Insurance Agency..........(248) 856-9000
Insurance Advisors, Inc.......................... (248) 363-5746
North Pointe Insurance Company......... (248) 359-9948
Thomas-Fenner-Woods Agency, Inc___ (614) 481-4300
USTI/Lyndall Insurance......................... (440) 247-3750

INSURANCE SERVICES: HEALTH & LIFE

BCBS of Michigan □ ..............1-800-666-6233
Faisal Arabo, New York Life Insurance 

Company......................................... (248) 352-1343
Providence Financial Group, LLC..........(248) 765-1815
Rocky Husaynu & Associates................(248) 851-2227

invento ry  s e r v ic e s

Target Inventory....................................(586) 718-4695

legal s e r v ic e s

m Bellanca & LeBarge, Attorneys and 
Counselors □ .........................(313)882-1100

Pepple & Waggoner, Ltd. 0  . (216) 520-0088

Willingham & Cote, PCG1
(A lc o h o lIs s u e s )........................................ (517) 351-6200

C u m m in g s,M c C lo rey ,D av is8. A c h o P L C .. . . ( 734) 261-2400
Denha&Associates.............................. (248) 265-4100
lappaya Law, PC.................................... (248) 626-6800
K'tch Attorneys & Counselors..............(586) 493-4427
Latinis Fakhouri Law Firm.....................(248) 945-3400
Law offices of Kassab & Arabo, PLLC... (248) 865-7227 
Mekani, Orow, Mekani, Shallal &

Hm<J°.PC........................................ (248) 223-9830
Porritt, Kecskes, Silver & Gadd, PC. . . .  (7 3 4 ) 354-8600

LOTTERY

GTech Corporation................................(517) 272-3302
Michigan Lottery................................. (5 1 7 ) 3 3 5 - 5 6 4 8

Ohio Lottery....................................... 1 -8 0 0 -5 8 9 - 6 4 4 6

MAGAZINE 8, TRADE PUBLICATIONS
HSI Magazines Distributor.................... (586) 275-0424
KB News Magazine Distributors..........(586) 978-7986

REFRIGERATION 8, REFRIGERATION SOLUTIONS

Phoenix Refrigeration...........................(248J 344-2980
Running R igh t....................................... (248) 884-1704

MEAT 8, DELI DISTRIBUTORS

Sherwood Foods Distributors (313) 659-7300
A to Z Portion Control M eats................(419) 358-2926
C. Roy & Sons........................................ (810)387-3975
Lipari Foods.......................................... (586) 447-3500
Weeks Food Corp................................... (586) 727-3535
Wolverine Packing Company................(313) 259-7500

MILK, DAIRY 8. CHEESE PRODUCTS

Dairymens 0  ......................... (216)214-7342

Prairie Farms Dairy Co. □  . .  (248)399-6300
Country Fresh......................................  1-800-748-0480

MISCELLANEOUS
Grocery Heros (o n lin e  s h o p p in g  p ro g ra m ) . . .(A 19) 764-8564
Midwest Medical Center...................... (313) 581-2600
TechClinic...............................................(586) 943-8888

MONEY ORDERS/MONEYTRANSFER/BILL PAYMENT

MoneyGram International Ml (517) 292-1434  
............................................... OH (614) 306-1375

NoCheck Payment Service, LLC............(248) 973-7241

NON-FOOD DISTRIBUTORS

t f A f  Hi-Way Distributing................(330)645-6633
W  Socks Galore W h o lesa le .... (248)545-7625

OFFICE SUPPLIES & PRODUCTS

Office D ep o t........................... (248) 231-7198

SECURITY, SURVEILLANCE 8, MORE

Central Alarm S ignal............................ (3131 864-8900
US RAC, LLC...........................................1248) 505-0413
Whole Armor Reliant Services LLC........ (313) 930-5464

SHELFTAGS/LABELS/MARKETING
DBC America promotional models) ............. (734) 624-3100
iScanZone................................................................(248) 470-3717
JAYD Tags................................................................. (248) 730-2403

SODA POP, WATER, JUICES & OTHER BEVERAGES

t f f l i  Arizona Beverages............................................... (810)360-0671

Intrastate Distributors CD
(S n o g p le )  ....................................................................(313)892-3000

^ A r i l  Monster Energy Company.. .  (586) 566-6460
7UP Bottling Group.............................. (313) 937-3500
Absopure Water Co..............................  1-800-334-1064
Canada Dry Bottling Co. of Lansng___(517) 322-2133
Coca-Cola Refreshments

..............................Auburn Hills (248) 373-2653

.................................... Belleville (734) 397-2700
: : : : : : : : : : : : : :  i . W r t W M  P M

Coca-Cola Refreshments - Cleveland . .(216) 690-2653
Faygo Beverages, Inc................................................(313) 925-1600
Freshly Squeezed.....................................................(4401 821-9711
On Go Energy Shot................................................... (248) 470-4300
Pepsi Beverages Company . . .  Detroit 1-800-368-9945

......................................Howell 1-800-878-8239

......................................Pontiac (2481 334-3512

PIZZA SUPPLIERS
Hunt Brothers Pizza.............................. (615) 259-2629

POINT OF SALE
BMC - Business Machines Specialist . .(517) 485-1732 
CaretekTotal Business Concepts . . . .  1-866-593-6100
Delta Swiss Technologies..................  1-877-289-2151
Great Lakes Data Systems... (248) 356-4100 ext. 107
Legacy Technology Services...................(630) 622-2001
Silk Route Global...................................(248) 854-3409

PRINTING, PUBLISHING 8. SIGNAGE
American Paper & Supply....................(586) 778-2000
Fisher Printing.......................................(708)598-1500
International Outdoor...........................(248) 489-8989
Michigan Logos.....................................(517) 337-2267

PRODUCE DISTRIBUTORS

Heeren Brothers Produce . . .  (616) 452-2101
Ace Produce...........................................(248) 798-3634
Tom Maceri & Son.................................(586) 5 5 2-15 5 5

TOBACCO COMPANIES & PRODUCTS
Altria Client Services............................ 15131831-5510
R) Reynolds...........................................(336)741-0727
WeStSide Vapor le cigarettesi.....................(614) 402-0754

WASTE DISPOSAL & RECYCLING
National Management Systems......... (586) 771-0700

WINE 8, SPIRITS COMPANIES
Bacardi Martini U.S.A...........................(734) 459-2764
Beam, Inc..............................................(248) 471-2280
Blue Nectar Spirits Co...........................(248) 722-4453
Brown-Forman Beverage Company___(248) 393-1340
Cana Wine Distributors........................(248) 669-9463
Diageo................................................  1-800-462-6504
Heaven Hill Distilleries...................... 1-800-348-1783
KCTS-Awesome Brands........................(248) 549-0054
Remy Cointreau USA............................(248) 347-3731
SSB Group (Voo Vodka)........................(248) 416-3405
Veritas Distributors..............................(586) 977-5799

PROPANE

Pinnacle Propane Express.. .  (847) 406-2021 

REAL ESTATE
American Business Broker.................. (614) 944-5778
ludeh Tax Appeal Team........................ (313) 277-1986
Signature Associates - Angela Thomas. .(248) 359-3838

WINE & SPIRITS DISTRIBUTORS

Great Lakes Wine & Spirits ................(313) 867-0521
National Wine 8 Spirits......................  1-888-697-6424

.................................................. 1-888-642-4697
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I AFPD calendar

FEBRUARY 2 2 ,2 0 1 4
A F P D ’ S 9 8 T H A N N U A L  

T R A D E  D I N N E R  & B A L L

Join leaders in the food, beverage & petroleum industries 
at this one-and-only black tie gala. Delight in fine 
cuisine, dancing and entertainment and engage with 
colleagues and friends to celebrate the strength and 
vitality of AFPD and the members it serves.

MARCH 2014
C H A I R M A N ' S  R O A S T

AFPD is rolling out the red carpet for a classic comedy 
roast of our chairman of the board. A night filled with 
fun, laughs, cigars, wine and cocktails. Sponsorship 
opportunities are available.
Date and location to be announced.

APRIL 29 & 30, 2014
A F P D ’ S 3 0 T H A N N U A L  

I N N O V A T I O N S  T R A D E  S H O W

AFPD’s longest running trade show has retailers looking 
to fill their shelves for the spring and summer months.
The Annual Innovations Trade Show is known for high- 
quality attendees, non-stop interaction and exhibitor 
satisfaction. Admission for AFPD members is free. Must 
be 21 years old to attend this show.

JUNE 2 3 ,2 0 1 4
A F P D  F O U N D A T I O N  | 0 S E P H  D.  S A R A F A  

6 T H  A N N U A L  S C H O L A R S H I P  L U N C H E O N

Each year the AFPD Foundation awards academic 
scholarships in the amount of $1,500 each to 
extraordinary and deserving students throughout the 
state of Michigan who are attending an accredited 
public college, private college, or university. Michigan 
scholarship recipients have an opportunity to meet and 
network with donors and contributors at this luncheon. 
Tickets and sponsorship opportunities available.

JULY 15-17, 2014
A F P D ’ S 3 8 T H A N N U A L  G O L F  O P E N

Three dates to choose from! A day on the course 
includes breakfast, lunch, 18 holes of golf and samples 
at each stop along the way. Last year we sold out! 
Sponsorship opportunities are available.

publ ishers  s ta te m e n t
AFPD Bottom Line (U SPS # 2 3 3 1 ; ISSN 

0 89 4 -35 6 7 ) is  pub lished  m onthly w ith  one 

annua l sp ec ia l addition  by AFPD “ The Voice 

of Independent R e ta ile rs” , at 5779  W est 

M aple Road, W est B loom fie ld , Ml 4 8 3 2 2 . 

M ate ria ls  contained w ith in  AFPD Bottom 

Line m ay not be reproduced w ithout 

perm ission  from AFPD.

CONTACT:

T: (800) 666-6233 
F: (866) 601-9610 
E: info@AFPDonline.org

Periodicals postage prices paid at Pontiac, Ml 

and additional m ailing offices.

The op in ions exp ressed  in th is  m agazine 

are not n e ce ssa rily  those  of AFPD, its  

board of d ire c to rs , s ta ff  m em bers, or 

co n su ltan ts . By lined  a rt ic le s  re flect the 

op in ions of the w rite r .

POSTMASTER: Send address changes to AFPD 

Bottom Line, 5779 West Maple Road, West 

Bloom field, Ml 48322 .

AFPD works closely with these associations:

The Association o f Food, Baverage 
and Consumer Products Companies

l\KCS
National Association 
of Convenience Stores
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Your A sso cia tio n  E xc lusively  E ndorses
C a rry in g  a c a rd  f r o m  B lu e  C ro s s  B lu e  S h ie ld  o f  M ic h ig a n  
o r  B lu e  C a re  N e tw o r k  m e a n s  y o u  h a v e  a h e a lth  p la n  th a t  
p ro v id e s  a c c e s s  t o  p ra c t ic a l ly  a n y  d o c t o r  o r  h o s p ita l in 
M ic h ig a n .  O u r  w id e  ra n g e  o f  h e a lth  p la n s  a re  f le x ib le .  P lus, 
o u r  e x p e r ie n c e  a n d  e x p e r t is e  c a n  p r o te c t  y o u r  b u s in e s s  a n d  
h e lp  y o u r  e m p lo y e e s  s ta y  h e a lth y . S im p ly  p u t ,  it 's  a c a rd  y o u  
ca n  c o u n t  o n .

® of M ichigan

C o n fid en ce  co m e s  with every ca rd
F in d  o u t  w h a t  th o u s a n d s  o f  M ic h ig a n  b u s in e s s e s  a lre a d y  
k n o w . C o n ta c t  th e  A s s o c ia te d  F o o d  a n d  P e t ro le u m  D e a le rs  
a t 2 4 8 -6 7 1 -9 6 0 0 .

b cb sm .com

Individual Plans Group Coverage Dental Vision

Blue Cross Blue Shield of Michigan and Blue Care Network are nonprofit corporations and independent licensees of the Blue Cross and Blue Shield Association.

RO’6624



■r

■

SpartanNash

Better Together.
As w e  b r in g  to g e th e r  tw o  s tro n g  b u s in e s s e s  w ith  c o m p le m e n ta ry  
c a p a b il it ie s , w e  a re  c o m b in in g  th e  "b es t o f  b o th ,"  to  p ro v id e  a 
s tro n g e r a n d  b ro a d e r se t o f  o f fe r in g s  to  o u r in d e p e n d e n t re ta ile rs . 
S im p ly  p u t, as a  la rge r, m o re  e f f ic ie n t  o rg a n iz a t io n  w e  w il l  h a v e  
g re a te r  a b ili ty  to  s e rve  y o u  w ith  m a r k e t - le a d in g  p ro d u c ts  a n d  
b e s t- in -c la s s  s e rv ic e .

As S p a rta n N a s h , w e  h a v e  2 2  d is t r ib u t io n  c e n te rs  c o v e r in g  4 4  s ta te s ;
o p e ra te  177 r e ta ils  s to re s  a n d  a re  th e  le a d in g  d is tr ib u to r  to  m ilita ry  
c o m m is s a rie s  a n d  e x c h a n g e s  in  th e  U n ite d  S ta tes . W e b e lie v e  th a t  
c o m b in in g  th e  re s o u rc e s , e x p e r ie n c e s , a n d  ta le n t o f  b o th  c o m p a n ie s  
has  th e  p o te n t ia l to  c re a te  a n  o rg a n iz a t io n  a b le  to  le v e ra g e  its  s c a le  
a n d  g e o g r a p h ic  re a c h  to  e n h a n c e  th e  a b il i ty  o f  o u r in d e p e n d e n t 
re ta ile rs  to  e f fe c t iv e ly  c o m p e te  lo n g  te rm  in  th e  g ro c e ry  fo o d  in d u s try .

W h ile  w e  o f f ic ia l ly  b e g in  to  o p e ra te  as o n e  c o m p a n y , fo r  o u r  
in d e p e n d e n t re ta ile rs  it  is b u s in e s s  as u s u a l. S p a rta n N a s h  w il l  c o n t in u e  
to  o f fe r  o u r s tro n g  p o r t fo lio  o f  b o th  S p a r ta n  a n d  N a s h  F in c h  
P r iv a te  B ra n d s . Rest a ssu re d  th a t m e e tin g  y o u r  n e e d s  c o n t in u e s  to  
b e  o u r n u m b e r  o n e  p r io r ity  - a n d  o u r  c o m m itm e n t  to  p ro v id in g  y o u  
w ith  th e  h ig h e s t q u a l i t y  p ro d u c ts  a n d  o u ts ta n d in g  s e rv ic e  
re m a in s  s te a d fa s t.

S in ce re ly ,

J im  G o h s m a n
VP Sales- G re a t Lakes R eg ion
6 1 6 -8 7 8 -8 0 8 8
S p a rta n tia s h .c o m
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RESERVATION FORM

3 7 t i A n n u a f  T r a d  7 )  i n n e r  a n c f t  f i a  f f

Friday, February 8, 2013
Diam ond C en te r at Suburban C o llection  Showplace 

4 6 100 Grand River Avenue 
Novi, M l 48374

Contact info:
■Name:_ _ _ _ _ _ _ _ _ _

Company:

»
Address: _

Phone: Email:

Sponsors, please list products you wish to use/feature at event:
Upon opprova l o fA F P D , p ro d u c ts  m a y  b e  p la c e d  at b a r  a r e a s  o r  u s e d  d u r in g  c o c k ta i l  r e c e p t io n  o n ly .

No products are a llo w e d  on  d in n e r  tobies. * b q u o r  c o m p a n ie s ,  p le a s e  c a ll f o r  a d d i t io n a l  in fo r m a t io n

•he Phantom -  unlimited: Christine Daae = unlimited; The Grand Chandelier = 4;
The Promise Ring = 3; The Persian = 2; Broken Heart = I

h

Payment Method:
jP *10 orenvlielming response, a l l  attendees must p r p - p a v '

□ MC □  VISA □  AMEX □  DISCOVER

.^d  Number:_____________ _

i k p  Date  ____/_____  V-Code (l a s t  3  n u m b e r s  o n  b a c k  o f  c r e d i t  c a r d )  ______

•Q  Check Check Number_________________  AMOUNT: $______________

Please return by fax to (866) 601-9610 or mail to the address below.
Call AFPD at (800) 666-6233 if you have questions or need additional information.

AFPD
5779 West Maple Road 

West Bloomfied, Ml 48322

d  The Phantom Sponsor -  $20,000
■ Three tables of 10 for dinner (VIP seating)
• 10 company images in media presentation
• Corporate signage used in looping slideshow 

throughout event
• Two full page ads In AFPD Bottom Line magazine
• One full page display ad plus article in AFPD Annual 

Resource Guide
• Use of any number of company products at event

□  I would also like____ additional tables
(Above my 3  included with the sponsorship at $ 500 each)

Q  Christine Daae Sponsor -  $ 15,000
■ Three tables of 10 for dinner (VIP seating)
• 10 company images in media presentation
• Corporate signage used in looping slideshow 

throughout event
■ Two full page ads in AFPD Bottom Line magazine
• Use of any number of company products at event

□  I would also like____ additional tables
(Above my 3  nduded with the sponsorship at $600 each)

Q  The Grand Chandelier Sponsor -  $ 10,000
• Three tables of 10 for dinner (pnme seating)
• 8 company images for media presentation
• Corporate signage used in looping slideshow 

throughout event
• One full page ad in AFPD Bottom Line magazine
• Use of 4 company products at event

□  I would also like____ additional tables
(A b n t my 3  nduded with the sponsorshp a t $700 each)

_1  The Promise Ring Sponsor -  $7,000
■ Two tables of 10 for dinner (preferential seating)
• 6 company images for media presentation
• Corporate signage used in looping slideshow 

throughout event
• Half pnee ad - size of your choice - in AFPD 

Bottom Line magazine
• Use of 3 company products at event

□  I would also like__ _ additional tables
(Abwe my 2 included with the sponsorship at $800 each)

[_) The Persian Sponsor -  $4,000
• One table of 10 for dinner
• 4 company images for media presentation
• Corporate signage used in looping slideshow 

throughout event
• Half pnee ad - size of your choice - in AFPD 

Bottom Line magazine
• Use of 2 company products at event

□  I would also like____ additional tables
(Above my I nduded with the sponsorship a t $900 each)

□  Broken Heart Sponsor -  $2,500
• One table of 10 for dinner
• 2 company images for media presentation
• Corporate signage used in looping slideshow 

throughout event
• Half pnee ad - size of your choice - in AFPD 

Bottom Line magazine
• Use of one company product at event

□  I would also like____ additional tables
(Above my I nduded with the sponsorshp at $ 1.000 each)

* A ls o  s e e  S p e c ia lty  S p o n s o rs h ip  
L e v e ls  o n  re v e rs e  s id e



□  Entertainment Sponsor- $5,000

Includes p ia n o  a c c o m p a n im e n t d u n n g  s tro llin g  hor  d’oeuvnes and 
live b a n d  a f te r  d in n e r

• One table o f 10 for dinner
• One company image for media presentation
• Corporate signage used in looping slideshow throughout event
• One full page ad in AFPD  B o tto m  Line  magazine

□  I would also like____additional tables
(In oddition to my one induded with the sponsorship at $850 each)

□  Boogie Heads Sponsor -  $5,000
¥ Only one available!

P erso na lized  videos go h o m e  w ith  guests with your logo on them1
• One table o f 10 for dinner
■ One company image for media presentation
• Corporate signage used in looping slideshow throughout event
• One full page ad in AFPD Bottom Line magazine

□  I would also like____additional tables
(In addition to my one included with the sponsorship at $850 each)

□  Shutterbooth Sponsor -  $4,000
¥ Only one available!

C o m p a n y  logo  a t  the bottom o f  each photo s tr ip
• One table o f ’ C for dinner
• One compa- /  image for media presentation
• Corporate unage used in looping slideshow throughout eve- 1

• Half pnce ad o f your choice in A F P D  B o tto m  Line magazine
□  I would also 'ike____additional tables

(In addition to rry one induded with the sponsorship at $900 each)

□  Green Screen Photos Sponsor -  $4,000
¥  Only one available!

Each p h o to  fra m e d  w ith  y o u r logo  p n n te d  a t  th e  b o tto m
• O n e td b e c / 0 for dinner
• One compary mage for media presentation
• Corporate signage ,sed in looping slideshow throughout event
• Half pnce ad of youi choice in A F P D  Bottom Line magazine

□  I would also use . i ts: t oral tables
( In  a d d i t io n  to  a ,  n  nduded aiih the s p o n s w H o t $900 eodi)

□  Cappuccino Station Sponsor -  $3,000
¥  Only one available!

"C a p p u c c in o  M a n  brought to you b y  [ lo g o ]"
• One table o f 10 for dinner
• One company image for media presentation
• Corporate signage used in looping slideshow throughout event 

Half pnce ad of your cho ce in AFPD Bottom Line magazine
□  1 wou a also ike___ additional tables

(in addition to my one included with the sponsorship at $950 each)

□  Liquor Bar Sponsor -  $3,000
¥  Your choice o f product!

• One table o f 10 for dinner
• One company image for media presentation
• Corporate signage used in looping slideshoA throughout event 

Half pnce ad of your choice in AFPD Bottom Line magazine
□  I would also like____ additional tables

(In addition to my one induded with the sponsorship ot $950 each)

□  Wine & Cheese Bar Sponsor -  $3,000
¥ Only one available!

"Wine &  C heese  B a r  b ro u g h t to  yo u  b y  [ lo g o ] "

• One table of 10 for doner
• Or e comoany i-age for media presentation
• Corporate signage used in looping slideshow throughout event
• Half price ad of your choice in AFPD B o tto m  Line magazine

□  I would also ike____additional tables
(In add ition to  m y  one induded  with the sponsorship a t : 'e a c h )

□  Cigar Area Sponsor -  $3,000
¥  O nly one available!

"C ig a r Tent b ro u g h t to  y o u  b y  [ lo g o ] "

• One table o f 10 fo r dinner
• One company image fo r media presentation
• Corporate signage used in looping slideshow throughout eve™
• Half price ad o f your choice in AFPD B o tto m  Line  magazine

□  I would also like____additional tables
(In addition to my one induded w ith  the sponsorship a t }9 5 0  each)

Q  Gourmet Dessert Sponsor -  $3,000
¥  O nly one available!

"Gourmet desserts b ro u g h t to  yo u  b y  [ lo g o ]"

• One table o f 10 fo r dinner
• One company image fo r media presentation
• Corporate signage used in looping slideshow throughout
• Ha f price ad o f your choice in A FP D  B o tto m  L ine  m a g a z ir^H

□  I would also like____ additional tables
(In addition to m y one included w ith  the sponsorship a t $950 each)

□  Valet & Coat Check Sponsor -  $3,000
¥  Only one available!

"V a le t &  c o a t ch e c k  b ro u g h t to  yo u  b y  [ lo g o ]"
• One table o f 10 fo r dinner
• One company image fo r media presentation
• Corporate signage used in looping slideshow throughout event
• Half price ad o f your choice in A F P D  B o tto m  Line  magazine

□ I would also like___additional tables
(In addition to m y n e  induded w ith  the sponsorship a t $ 95 0  each)

□  Centerpieces Sponsor -  $3,000
¥ O n ly one availably

"C e n te rp ie ce s  b ro u g h t to  y o u  b y  [ lo g o ]"
One table o f 10 fo r dinner
One company image fo r media presentation

• Corporate signage used in looping slideshow throughout event
• Half pnce ad o f your choice in A F P D  B o tto m  Line magazine

□  I would also like____ additional tables
(In addition to my one induded w ith  the sponsorsh ip  a t $950 each)

GENERAL ADMISSION
□  Table of 10-$1,275
□  Couple - $300
□  Individual - $ 150
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Burton ©  Man'
B A N Q U K T  A N D  C O N P F K P M C  K O N I  HK

Connect w ith  Buyers a t  the  AFPD Trade Show !
AFPD's INNOVATIONS Trade Show is known for their high-quality 
attendees, non-stop interaction, and exhibitor satisfaction.

AFPD's INNOVATIONS Trade Show continues to be the best and most 
important trade show in this region for our industry and for your com
pany's success. It brings together the best companies serving the Food, 
Beverage and Petroleum industries.

If you want to be successful in this profitable industry, you need to be 
at the AFPD 2013 Trade Show, offering special show-only prices, discounts 
and incentives to buy!

When is AFPD Trade Show 2013?
Exhibit Date:
Tuesday and Wednesday, April 9 and 10,2013

Where is AFPD Trade Show 2013?
Burton Manor
27777 Schoolcraft, Livonia, Michigan 48150

Who Attends the AFPD Trade Show?
AFPD's INNOVATIONS Trade Show will be attended by 
industry leaders, buyers, retailers and decision makers from:
• Convenience Stores • Drug Stores
• Grocery Stores • Service Stations
• Specialty Stores • Bars/Restaurants

THE VOICE OF I IDEFEIDEHT RETAILER!

Why Should You Exhibit a t the AFPD Trade Show?
The AFPD INNOVATIONS Trade Show offers your company the opportunity to meet 
and sell to thousands of buyers. As the number #1 industry trade show in Michigan, 
we attract far more retailers than any other trade show in the state. These retailers 
could be headed to YOUR booth!
♦★ Remember to offer Special "Show-Only" Deals##
Only the AFPD Innovations Trade Show can offer you this kind of audience. When 
it comes to the retailers of the Michigan and Ohio area, the AFPD Innovations Trade 
Show is the premiere place to find more serious buying customers assembled than 
anyplace else. If your goal is to grab the attention of the retailers in the Food, Beverage 
and Petroleum Industries, the AFPD Innovations Trade Show is the only place to do it. 
To see and hear first hand fro m  past exh ib ito rs  and retailers a tte n d in g  our  
show, go to  w w w .A F P D o n lin e .o rg  and visit th e  "events /annua l tra d e  shows" tab .

http://www.AFPDonline.org


1 to 9 booths at $1,075 /  each

10 or more booths at $1 ,000 /  ea

• Non-members must add membership fee.
Please call the AFPD offices at 1 -800-666-6233 
for a membership application.
All p a ym en ts  are  d u e  b e fo re  th e  s h o w  to  s e cu re  b o o th  space.

BOOTH PRICES INCLUDE:
• 50 guest passes
•Company listing in AFPDTrade Show Program
• 10 ft. deep by 10 ft. across booth space 
•Carpeted floors
•Curtained backdrop with two chairs 
•One 8 ft table
• Sign with company name
• 50% discount on the ad size of vour choice

in AFPD B o tto m  L in e  magazine in March or April.

Times to Rem em ber:
EXHIBITOR MOVE-IN HOURS: **
Tuesday, April 9, 2013 7:00 am - 3:00 pm
“ Booth must be show-ready by Tuesday, April 9 at 3:00 pm, 
no exceptions.

TRADE SHOW HOURS:
Tues., & Wed., April 9 & 10, 2013 4:00 pm - 9:00 pm

EXHIBITOR BREAKDOWN AND MOVE-OUT HOURS: ***
Wednesday, April 10, 2013 After 9:15 pm

I
‘ All exhibits must be d ism antled  and rem oved fro m  the  fa c ility  

^  " :5 9  pm, Wednesday, A pril 10.

ELECTRICAL:
, All e lectrical re q u ire m e n t a rra n g e m e n ts  m u s t b e  m a d e  th ro u g h  

Burton M anor.
^!Lg lg£trical costs  w il l b e  b o rn e  b v  e x h ib ito rs .

DRAYAGE:
Assistance w ith  m o v e - in  is o p t io n a l.  E x h ib ito rs  u t i l iz in g  s to ra g e  
space at B u rto n  M a n o r p r io r  to  o r  a f te r  th e  s h o w  m u s t m a ke  
arrangem ents th ro u g h  B u rto n  M a n o r. T h e re  is a c h a rg e . A d ra y a g e / 
rei9 h t h a n d lin g  fo rm  w ill b e  in c lu d e d  in  y o u r  e x h ib ito r  k it .



AFPD's 29th Annual 
Innovations Trade Show!

Sell to  thousands of Buyers!

SPECIAL ROOM RATES
Mention AFPD to take advantage of the special hotel rates 

that have been secured next to the conference facility.

COMFORT INN
29235 Buckingham Ave.

Livonia, Ml 48154 
(734)458-7111

$72.99/night, sgl/dbl (Reserve by April 1,2013) 
Complimentary hot breakfast • Free Wi-Fi

A F n
■  ■

THE VOICE OF RETAILERS

5779 West Maple Road 
West Bloomfield, Michigan 48322

Contact: Tamar Lutz 
tlutz@AFPDonline.org

Phone (800) 666-6233  
Fax (8 6 6 )6 0 1 -9 6 1 0  

w w w .AFPDonline.org

No bags allowed in or out. The law demands that you be at least 
21 years o f age with a picture I.D. to attend this show.

A F P D
THE VOICE OF RETAILERS

Estab lished as th e  D e tro it Retail M ea t M e rch an ts  in 1910 by a 
h a n d fu l o f  re ta ile rs  in  D e tro it w ith  c o m m o n  business concerns, 
th e  Associa ted Food & P e tro leum  Dealers has evo lve d  in to  an 
o rg a n iza tio n  re p re se n tin g  th e  fo o d , beve rage  & p e tro le u m  industry 
W ith  m e m b e rs h ip  n e a rin g  4,000, AFPD has m em bers  th ro u g h o u t 
th e  m idw es t. Since its in c e p tio n  th e  p r im a ry  focus  o f AFPD has 
rem a ined  cons tan t: exchange  o f business ideas, fa ir leg is la tive  
rep resen ta tion , finan c ia l bene fits , ed u ca tio n a l o p p o rtu n itie s  and 
p o s itiv e  p ro m o tio n  o f th e  fo od , beve rage and  p e tro le u m  industries

O ur m e m b e rs h ip  base inc lude s  e v e ry th in g  fro m  re ta ile rs  w h o  sell 
p ro d u c ts  fo r o ff-p re m is e  c o n s u m p tio n  to  every  ty p e  o f  supp lie r 
th a t services o u r re ta ilers. AFPD is rep resen ta tive  o f th e  en tire  food, 
beverage and  p e tro le u m  in du stry . S uperm arkets , liq u o r  stores, 
d ru g  stores, spec ia lty  m arke ts, conven ience  stores, service stations 
and a u to  repa ir fa c ilitie s  are a ll ac tive  p a rtic ip a n ts  in  AFPD. Equally 
ac tive  are th e  w id e  range  o f  brokers, d is tr ib u to rs , supp lie rs  and 
m anu fac tu re rs . A d d itio n a lly , service com pan ies  such as insurance, 
ba nk ing , m edia, e lec tron ics , re frig e ra tio n , security , etc. also make 
u p  th e  m e m b e rs h ip  o f AFPD. As th e  A ssoc ia tion  has g ro w n  in 
num bers , it  has a ffo rd ed  AFPD th e  n e g o tia tin g  po w e r to  provide 
m em bers  w ith  d iscou n ts  on  nu m e rous  p rogram s th a t th e y  normally 
w o u ld  n o t be a b le  to  ta ke  ad va n ta ge  o f on  th e ir  ow n . These benefit 
in c lu d e  he a lth  care insurance, M asterC ard/V isa acceptance, coupon 
re d e m p tio n  service, reb a te  program s, w o rke rs 'com p en sa tio n  
insurance, m o n e y  orders, u n d e rg ro u n d  storage ta n k  insurance an. 
a va rie ty  o f  business insurances th a t he lp  m em bers  save m oney ano 
increase th e ir  b o tto m  line.

Supported by:
Blue Cross 
Blue Shield
of M ichigan

M E 91

mailto:tlutz@AFPDonline.org
http://www.AFPDonline.org


JOSEPH D. SARAFA
5th ANNUAL 
SCHOLARSHIP 
L U N C H E O N
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ATHLETIC CLUB
T U E S D A Y  

JULY 23, 2013

"An investment in 
knowledge pays the 
best interest”

-  Benjamin Franklin
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A Warm Welcome to the AFPD Foundation’s 
5th Annual Joseph D. Scholarship Luncheon
I wish to  express my sincere congratulations to  the scholarship 
winners today. In reading your impressive scholarship applications,
I am very much aware o f the vast efforts and the extensive 
sacrifices that have paved the way to  the success that is being 
celebrated here today. Congratulations fo r your dedication, your 
hard work, your passion and achievement, and your comm itm ent 
to  higher education and to  your local community.

MESSAGETO SCHOLARSHIP W INNERS
To the scholarship recipients, this period in your life marks a 
key transition as you pursue your college education. I know 
that your college education will provide you with the necessary 
skills to  eventually assimilate into our fast paced world  o f work, 
but always remember to  take tim e and contribute to  the 
development o f our society. You will be called upon to  use your critical thinking and your analytical 
skills to  come up w ith solutions in your respective fields o f study, to  improve upon problems, and 
ultimately make a key contribution in your area o f study. W hatever field o f study you may choose, 
excel in it and comm it to  professionalism at all times. Always push the limits o f education and 
your ability to  learn and absorb. As A lbe rt Einstein once said, "Imagination is more im portant than 
knowledge. Knowledge is limited. Imagination encircles the world.”  Always be yourself, you are a 
one o f a kind original! One o f the greatest educators o f all, Socrates said it best, "I cannot teach 
anybody anything; I can only make them think.” I hope that your life is rich with knowledge, sharing 
o f those blessings, and kindness and that you use your talents and expertise to  make this society 
a better place fo r all o f us to  live. Because o f your education, you will never be the same. Just as 
babies and young children absorb and learn and grow, so does your mind. A  mind once stretched 
by a new idea never regains its original dimensions.

MESSAGETO PARENTS
Parents, your efforts and sacrifices have contributed directly towards your young son o r daughter’s 
success. You should be proud o f yourselves -  not only fo r raising such great children, but also fo r 
valuing education and fo r doing your best to  see that your children are provided with the endless 
opportunities higher education offers.

MESSAGETO AFPD FOUNDATION SPONSORS A N D  SUPPORTERS
Sponsors and Supporters, I wish to  thank you fo r the generous contributions you have given to  
these young bright minds here today. I know that you do so because o f your belief that the way to  
improve the quality o f life is through the empowerment o f people through education.Today, th irty- 
one students are being presented with scholarship awards, allowing them to  pursue undergraduate 
studies at various universities. These annual scholarships are made possible by all o f you, who value 
the importance o f education. W e thank all o f you fo r helping these young people to  advance in life.

Again, congratulations and thanks to  the scholarship winners and to  their parents, as well as to  
sponsors fo r valuing and committing to  education. Good luck to  you all in your future endeavors 
and God Bless!

Best Regards,

Auday Arabo 
AFPD President & CEO 
AFPD Foundation Chairman



Senator Randy Richardville 
Michigan Senate Majority Leader

CONGRATULATORY LETTER

R a n d y  R i c h  \ k d \  i l i .f.
S E N  \ T K  M V i o m  n  E E  \ I ) E R  

t h e  m i c i i k ; \ \  s e n  v i  e;

W h a t a g rea t day fo r  M ichigan.

O n beha lf o f  th e  M ich igan Senate, and all th e  hard  
w orking  m e m b e rs  o f  M ich igan 's leg isla ture  I w a n t to  
congratulate th is  ye a r’s scho larsh ip  w in n e rs  o f  th e  
Joseph D. Sarafa S cho larsh ip  Fund.

I applaud th e  A ssoc ia ted  F ood  and P e tro le u m  
Dealers and th e ir  m e m b e rs  fo r  th e ir  d e d ica tio n  and 
co m m itm e n t t o  th e  s tuden ts  o f  th e  co m m u n itie s  in 
which th e y  serve. I am  p ro u d  o f  th e  c o m m itm e n t o f  
the legislature to  th e  edu ca tio n a l e xce lle n ce  o f  o u r  
great state. But, as w e  all kn o w , g o v e rn m e n t can o n ly  d o  so m uch. It is paren ts  
and co m m u n ity  leaders such as th e  m e m b e rs  o f  A F P D  th a t insp ire  and re in fo rce  
the values o f  o u r  ch ild ren .

Today w e  h o n o r  th e  best and b rig h tes t s tuden ts  w h o  have d e m o n s tra te d  hard  
w ork and academ ic ach ievem ent. I s ince re ly  h o p e  th a t these  s tuden ts  co n tin u e  to  
succeed and th e n  bnng  th e ir  leadersh ip  back to  th e ir  c o m m u n itie s  as insp ira tion  
fo r the  n e x t genera tion .

To the  3 1 scholarsh ip  w in n e rs  th is  ye a r I w ish  g o o d  luck in y o u r  academ ic pursuits. 
To the  m em bers  o f  A F P D  w h o  have p ro v id e d  m o re  than  h a lf a m illio n  do lla rs  in 
scholarships I give you  m y d ee p es t respec t and thanks.

Senator Randy R ichardville  
Michigan Senate M a jo n ty  Leader

JEYNOTE
PEAKER

I7TH DISTRK I
S-106 CAPITOL Bl II.DINC.
P.O. B< >\ 30030 
L.ANSINO. MI i8909-7536 
PHONE 517 873-3543 
TOLL FREE HG6 556-7917 
FAX: 517 373-0927 
E-MAIL: sriirit-hanbille

a  M 'n a te .m ic h ig a n .g o v
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Emeka N. Nwankpah 
Director | Ethics &  Compliance 

Kellogg Company

BIOGRAPHY

1 1
\

1 1 t . 1 1 1 1 1 17 7 7 7 7

Emeka Nwankpah was appointed to 
his current position as the director of 
ethics and compliance in 2010. As the 
director of ethics and compliance, Mr 
Nwankpah is responsible for the day 
to day management of Kellogg’s global 
ethics and compliance program and 
leads all ethics-related initiatives.

Prior to joining Kellogg Company,
Mr Nwankpah worked in the ethics 
and compliance field for a number 
of years. He served as chief ethics 
and compliance officer for Pratt &
Whitney's global operations. Pratt 
& Whitney is a division of United 
Technologies Corporation. Prior to 
that role, Mr Nwankpah served as the 
chief ethics and compliance officer for Pratt & Whitney's engine overhaul and 
part repair business segment. Prior to that role, Mr Nwankpah worked in the 
Pratt & Whitney Legal Department where he drafted and negotiated large 
engine sales and services contracts with international airlines.

Mr Nwankpah received a bachelor’s degree in history from Andrews University 
a juris doctorate degree from University of Connecticut School of Law, a 
masters in business administration from the University of Connecticut Schoo l of 
Business. Mr Nwankpah is also a Certified Compliance & Ethics Professional.

Mr Nwankpah was born and raised in Connecticut. He and his wife, and thei 
two sons reside in Battle Creek, Michigan.



The AFPD Foundation is pleased

■ROGRAM

Welcoming Remarks

Pledge of Allegiance 

Invocation

Introduction of Joseph D. Sarafa 

Remarks

Remarks by Valedictorian Title Sponsor

to present the 5th Annual 
Joseph D. Sarafa 

Scholarship Luncheon

Auday Arabo
AFPD Foundation Chairman 
AFPD President & CEO

Joe Bellino.Jr
AFPD Chairman

Pastor Nicholas Hood 

Auday Arabo
AFPD Foundation Chairman 
AFPD President & CEO

Joseph D. Sarafa 

Kevin Harrison
Blue Cross Blue Shield o f Michigan

Introduction of the Keynote Speakers Auday Arabo
AFPD Foundation Chairman 
AFPD President & CEO

Keynote Speaker.

Keynote Speaker.

Lunch Served

Scholarship W inners Announced

Emeka N. Nwankpah
Director, Ethics & Compliance 
Kellogg Company

Randy Richardville
Michigan Senate Majority Leader

About the AFPD Foundation Scholarship Program
Every year the AFPD Foundation awards academic scholarships in the amount of $ 1,500 each to 
extraordinary and deserving students from the State of Michigan who will be attending, or are already 
attending an accredited public college, private college or university. Scholarship recipients have an 
opportunity to meet and network with donors and contributors during the AFPD Foundation's Annual 
Joseph D. Sarafa Scholarship Luncheon, named in honor of the contributions of AFPD’s former long-serving 
Pf'esident Joseph Sarafa, under whose administration and inspiration the AFPD Foundation was created.

Ŝ ce its inception, generous contributions have permitted the AFPD Foundation to distribute over 
S600,000 in scholarship funds to the employees and family members of member businesses, their 
customers, and financially disadvantaged youth. We are grateful to our sponsors and members, who 
have continued to give generously to the AFPD Foundation.You truly make a difference in the lives of 
t*1ese students, and together we work to enhance our next generation of leaders.
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A special & heartfelt thank you to all 
of our sponsors. You have truly made a 
difference in the lives of these students!

I

VALEDICTORIAN TITLE SPONSOR
Blue C ross Blue Shie ld o f  M ich igan

MAGNA CUM LAUDE SPONS O R __
M e ije r  Inc.

______ CUM LAUDE SPONSORS_______
Frank G. A rc o r i F o u n d a tio n  
Pepsi Beverages C o m p a n y

________ MEMORIAL SPO NSORS________
Kar’s N u ts  P roducts Co. (2 scholarships) 
N a tiona l W in e  &  Spirits (2 scholarships) 

AFPD  - Fred D ally M em oria l Scholarship

A ra b  A m erican /C ha ldean  C ounc il (A C C ) 
A z iz H. Shallal M em oria l Scholarship 

Bank O f  M ichigan 
C oca-C o la  Refreshm ents 

D & B  G rocers  W ho le sa le  &  D is trib u to rs  
DTE Energy

Faygo Beverages - In  m e m o r y  o f  D e l t h e a  B r y s o n

Lee & M axine Peck Foundation 
Lincoln Financial A dv iso rs  

Lipari Foods
T he Michael H D enha Family 
The Michael J. G eorge  C ha rity  

N estle  D SD  
Q u icken Loans

Peter J Bellanca M em oria l Scholarship 
Shen/vood Food D is trib u to rs  

U  S. Ice - I n  m e m o r y  o f  F o a d  A b b o



MEET TH E  2 0 1 3 
SC H O LA R SH IP  W IN N E R S

The AFPD F o u n d a tio n  is p ro u d  to  a w a rd  sc h o la rs h ip s  to  these  
e x tra o rd in a ry  a n d  de se rv in g  s tu d e n ts  a ll th ro u g h o u t th e  s ta te  o f  

M ich ig an  a n d  w e a re  g ra te fu l to  th e  sp onso rs  fo r  th e ir  ge n e ro u s  s u p p o r t!

NICHOLAS ANIOL
SPONSORED BY: U.S. Ice -  IN  M E M O R Y  O F  FO A D A B B O
SUBMITTED THROUGH: Absopure W a te r  Co.

Nick is a freshman at Central Michigan University studying broadcasting and 
cinematic arts. He graduated from Napoleon High School where he was 
a member o f the Student Council, the National H onor Society, Yearbook 
Club, Homecoming Committee, and was the NHS Marching Band’s featured 
trum pet soloist. Nick also studied visual communications at the Jackson Area 
Career Center; where he was a member o f the National Technical H onor 
Society. W hile studying at JACC, he was a co-founder and co-president o f 
the 'Vis Com ’A r t  Club. Nick volunteered in elementary a rt classes, blood 
drives, a rt shows, and homecoming festivities.

SARA BURGESS
SPONSORED BY: Blue Cross Blue Shield o f  M ich ig an
SUBMITTED THROUGH: M id  Joy M a rk e t

Sara is a freshman at the University o f Michigan studying design 
and production w ith  a specialization in stage management. She 
graduated from  Franklin High School where she participated in many 
extracurricular activities including theatre, the National H onor Society, 
Patriots Relate, and the Gay-Straight Alliance. She has volunteered w ith 
the VAMC and Meals on Wheels.

BRIANA BYRD
SPONSORED BY .F ra n k  G .A rcori Foundation
S U B M IT T E D T H R O U G H : Value Fresh Marketplace

Briana is a sophom ore  at Michigan State U niversity in the  Charles D re w  
Science Scholars program  as a H um an Biology m a jo r on a p re-m ed track. 
She vo lun teers at Red Cross b lood drives and the  MSU S tudent Food Bank. 
Briana graduated summa cum  laude fro m  W arren  M o tt High School w here  
she played on the  varsity track and fie ld team. She was also a m e m be r o f 
the  N ational H o n o r Society, Leadership (S tudent Council). W e b  Design, 
Yearbook, and Link Crew.
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KENDAL COCKREL
SPONSORED BY: Fred Dally Memorial Scholarship
SUBMITTED THROUGH: U niversity Foods

Kendal is a freshman at Brown University. She graduated from I 
Cass Technical High school as Valedictorian and President of the ' 
National Honor Society. Kendal was a member of the golf team, 
Only Mentoring Group, and the Japanese Cultural Club.

EVAN CROWE
SPONSORED BY: N a t io n a l W in e  &  Spirits
SUBMITTED THROUGH: CD’s Q uik  M a r t

Evan is a freshman at Kettering University studying mechanical engine 
He graduated from Hopkins High School where he was a part of the 
National Honor Society. Evan played varsity soccer for four years and 
was a part of both the band and choir programs. He made All-State 
Honors Choir his junior and senior years and attended many honors 
bands. Evan was also involved in multiple musicals throughout high 
school. He received the Presidential Award from Kettering University and 
volunteered with the Red Cross by helping with blood drives at his school.

HOLLY ECKERT
SPONSORED BY: Q u icken  Loans
SUBMITTED THROUGH: Plum b’s Valu-Rite Foods

Holly is a freshman at Baker College Culinary Institute. She is majoring 
in baking and pastry. She home schooled through her senior year of hig 
school, and volunteered in youth programs, and a local food pantry.

MAUREEN GORGAES
SPONSORED BY: A rab  A m e ric a n /C h a ld e a n  Council (ACC)
SUBMITTEDTHROUGH: South M a in  Liquor

Maureen is a sophomore at Wayne State University studying pre-pha 
She graduated from Cousino High School where she was a member of j 
French Club and Students Leading Students. Maureen volunteers at T 
Basics. Gleaners Food Bank, and Habitat for Humanity.



CATHERINE GRIFFITH
SPONSORED BY: Lee &  M a x in e  P eck Foun dation
SUBMITTED THROUGH: The O rchard  M a rke ts

Cathy is a freshman at the University o f Michigan studying chemical 
engineering. She graduated from  Fruitport High School where she was 
President o f the National H onor Society, Student Council, Business 
Professionals o f America, Spanish Club, and Math Club. In her four years, 
Cathy gained over 120 hours o f community service through organizations 
such as Girls on the Run, Great Lakes Alliance, N o  More Sidelines, 
Muskegon Youth Volunteer Corps, the Red Cross, Meals on Wheels, and 
helping out at the local elementary school.

ROBERT HARDING
SPONSORED BY: Lincoln F inancia l Advisors
SUBMITTEDTHROUGH: Harding's Galesburg M a rk e t

Robert is a freshman at Boston College studying Spanish and economics. 
He graduated from Hackett Catholic Central High School where he 
was student-body vice president and a member o f the National H onor 
Society. Robert ran cross country, played golf, and was captain o f both 
the quiz bowl and swim teams. He has studied Spanish at camps in 
New  Hampshire and Minnesota, and puts the language to  use while 
volunteering at a preschool fo r the children o f migrant farm workers in 
Van Buren county. In addition to  that, Robert also volunteers in his role as 
the co-chair o f the Volunteer Kalamazoo Youth Service Council.

COURTNEY HOLBROOK
SPONSORED BY: Blue Cross Blue Shield o f  M ic h ig a n
SUBMITTEDTHROUGH: Five S tar M a rk e t

Courtney is a freshman at Washtenaw Community College studying 
nursing and hopes to  get an EMT/Paramedic license as well. She 
graduated from Lincoln High School where she was on the varsity swim 
team and managed the mens lacrosse team all four years. Courtney was 
involved in cheerleading in high school and in a competitive cheer team 
fo r tw o  years. She volunteered at her church’s annual garage sale fo r the 
last six years.

JOSEY HRBEK
SPO NSO RED BY: S h e rw o o d  F o o d  D is t r ib u to r s
S U B M IT T E D T H R O U G H : Alpine Marketplace

Josey is a freshman at Kettering University studying chemical engineering. She 
graduated from  Linden High School where she was a m em ber o f  the National 
H o n o r Society and Student Council, josey was also an active m em ber o f 
Linden's music program where she was in W in d  Ensemble, Jazz Band, C ho ir 
a W om en's Q uarte t, and was a solo perfo rm er She also participated in the 
cheerleading program and poms program, Dunng her free time, Josey tu to rs  
o th e r students and is a grief camp volunteer Josey was named the 2 0 12 
Fenton Freedom Festival Queen and the 2 0 1 I Linden Snow Queen.

M
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RENA HUSAYNU
SPONSORED BY:D&8 Grocers Wholesale & Distributors
SUBMITTED THROUGH: Professional Insurance P lanners

Rena Husaynu is a junior in University of Detroit Merry’s Bachelor of 
Science in Nursing program at Aquinas College. She graduated from P 
High School where she was a member of the National Honor Society 
the Spanish Honor Society. Rena volunteered with the Mercy Works 
Chaldeans Angels of Charity, Our Lady of Sorrows parish, and for 
special events for the city of Southfield. She currently loves to volunteer 
the Leukemia and Lymphoma Society and for Degage ministries.

NICHOLAS IBRAHIM
SPONSORED BY: Th e  M ic h a e l H. D e n h a  Fam ily
SUBMITTEDTHROUGH: Cy’s Food C enter # /

Nick is a freshman at the University o f Michigan studying software 
engineering and hopes to  one day be a major part o f a company such as 
Microsoft, Apple, o r an automotive company. He graduated from Deti 
Catholic Central High School where he was on the honor roll all four 
years o f his high school career Nick was a part o f the various computer 
clubs (both official and non-official) at his school and has also voluntei 
within his parish at StThomas the Apostle Chaldean Catholic Church.

KARLY IRLAND
SPONSORED BY: N a tio n a l W in e  &  Spirits
SUBMITTEDTHROUGH: Franks S uperm arket

Karly is a sophomore at Saginaw Valley State University studying 
secondary education. She graduated from St. Charles Community High 
School where she participated in Student Council, National Honors 
Society, Link Crew, basketball, and volleyball. N ow  in college, she is 
involved in Student Association and University Scholars Foundation. 
Through such involvement she has mentored at the W in te r and Spring 
Special Olympics, raised over $30,000 fo r a deserving charity group, 
renovated a local animal shelter, and much more.

DEION KATHAWA
SPO N SO RED BY: T h e  M i c h a e l  J. G e o r g e  C h a r it y
SUBMITTEDTHROUGH: M ille r ’s Party Store

Deion is a freshman at the University of Michigan on the pre-med track He 
graduated summa cum laude with a cumulative GPA of 4.312 and ranked fifth 
in his graduating class. In 201 I, he represented his high school, De La Salle 
Collegiate, in Buffalo, New York as an envoy to a meeting of several member 
Christian Brothers schools concerning the mission of the Brothers and their 
impact in the world. He was also involved in De La Salle's campus ministry of™ 
logging over 100 hours of community service and serving as Rector (the chief 
student leader) on Kairos 32— an intense three-day religious retreat that focur 
on students' retatmnshms with Cind others, and themselves.

ff,cJ
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MARJSSA KINAYA
SPONSORED BY: B an k  o f  M ic h ig a n
SUBMITTED THROUGH: b a n k  o f  M ich ig an

Marissa is a freshman at Oakland University studying broadcast journalism. 
She graduated from  W aterford M ott High school where she was actively 
involved in the Peer Mediation Program, was the class o f 2 0 13 vice 
president and was an active perform er in the Drama Club and Chamber 
Choir. Marissa was also given the honor to  give the commencement 
address at graduation. She currently is a volunteer at her church and the 
W aterford Collation fo r Youth.

KRISTINA KLUSEK
SPONSORED BY: Faygo Beverages -  IN  M E M O R Y  O F D E LTH E A  BRYSON
SUBMITTED THROUGH: Faygo Beverages

Kristina is a junior at O hio Northern University studying nursing with a 
m inor in communications. She graduated from Salem High School and 
was part o f six varsity sports— tw o  o f which she was captain— the vice 
president o f the National Honor Society, and was a volunteer with YMCA. 
Kristina is currently a member o f Ohio Northern's varsity soccer team, the 
vice president o f O N U  Fellowship o f Christian Athletes, the treasurer o f 
the O N U  Sign Language club, part o f the honors fraternities Alpha Lambda 
Delta and Phi Eta Sigma, and is an active member o f Habitat fo r Humanity.

MELANIE KONJA
SPONSORED BY:A z iz  H . S halla l M e m o r ia l Scholarship
SUBMITTED THROUGH: Vreeland M a rk e t

Melanie is a freshman at Eastern Michigan University studying business. She 
graduated from Carlson High School in the top 5 percent o f her class and 
was a dedicated member o f the marching band, symphonic band, and Drama 
Club. She has studied the clarinet for seven years and the piano for four 
years. Melanie was captain o f the color guard and treasurer o f the National 
Honor Society. She volunteered as a mentor to kindergartners at a local 
elementary school as well as a mentor to the freshmen in her school.

IAN KRENZ
SPO NSO RED BY: M e i j e r  In c .
S U B M IT T E D T H R O U G H : Meijer Inc.

Ian is a jun io r at the  University o f  Michigan studying aerospace engineering 
w ith  a m in o r in C o m p u te r Science. He graduated fro m  N o rth v ie w  High 
School w here  he was a m em ber o f  the Marching Band, W in d  Ensemble 
and Jazz Band. Ian has studied saxophone fo r 10 years and guitar fo r 8 
years. He has volunteered at various soup kitchens and nursing homes, w ith  
Habitat fo r Humanity, and fo r various social groups around Ann A rb o r

M
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BRENNA LEAHY
SPONSORED BY: Kar’s Nuts Products
SUBMITTED THROUGH: Ja ck ’s Fruit &  M e a t  M a rk e t

Brenna is a freshman at Saint Mary’s College studying engineering. She 
graduated from Bay City Central High School where she was a 
the National Honor Society, Student Council, and Link Crew. Brenna 
four year member of the varsity golf cheer; and dance teams, as well 
of the varsity track and field team. She was also an avid participant in 
program as a member of 4 select choirs: Varsity ChoirVest Friends, 
Resounding Harmony She currently volunteers with Royal Family 
Bullseye Golf Foundation, Relay for Life, and The Good Samaritan

ANGEL PAGE
SPONSORED BY: C o ca -C o la  Refreshments
SUBMITTED THROUGH: W ag o n er’s - Your H o m e to w n  Food Store

Angel is a jun ior at W estern Michigan University studying occupational j 
therapy. She graduated from  Bloomingdale High School where she 
was a member o f the National H onor Society. Angel played on the 
Bloomingdale varsity volleyball team, participated in the school plays, was 
a member o f the Quiz Bowl team, first runner up and people’s choice ofl 
the Miss Bloomingdale pageant, and assistant Rocket Cheer coach. She |  
volunteered w ith the American Red Cross, and at a local nursing home. *

NICHOLAS PAPPAS
SPONSORED BY: D T E  Energy
SUBMITTED THROUGH: H oliday M a rk e t

Nicholas is a freshman at W estern Michigan University studying electrical 
engineering. He graduated from Canton High School with a cumulative 
GPA o f 4.0. W hen he was 15, he started his own dj business which has 
exponentially grown since then and now he dj’s at night clubs all around 
M etro-Detroit. Besides being a dj, N ick volunteered as much as he could 
and worked tw o  other jobs to  save up fo r college.

MATTHEW PETERS
SPONSORED BY: K a r ’s N u ts  Products
S U B M IT T E D  T H R O U G H : Kar’s Nuts Products Co.

M a tth e w  is a fre sh m a n  a t M ich igan  S ta te  U n iv e rs ity ’s H o n o rs  College 
s tudy ing  m ic ro b io lo g y . H e  a tte n d e d  Lake O r io n  H igh  S choo l, w here 
he w as a fo u r-y e a r cross  c o u n try  ru n n e r  an E co n o m ic  C lu b  member, 
and sum m a cum  laude  g radua te . M a tt has also c o m p le te d  a variety o f  > 
c o m m u n ity  se rv ice  p ro jec ts , w h ic h  inc lude  v o lu n te e r  w o rk  w ith  P ro jects 
S H A L O M ,T h e  M ich igan  U n ite d  C o n s e rv a tio n  C lubs, and Lake O rio n s  j 
C o m m u n ity  S erv ice  L e a de rsh ip  W o rk s h o p .



OLIVIA QUINN
SPONSORED BY: Pepsi Beverages C o m p an y
SUBMITTED THROUGH: Pepsi Beverages C om pany

Olivia is a freshman at the University o f Michigan studying biology. She 
graduated from  Ladywood High School and was the treasurer fo r the 
National H onor Society. In addition, Olivia played four years o f Ladywood 
and Michigan Elite volleyball and was a captain her senior year

BRITTANY RIDGE
SPONSORED BY: M e ije r  Inc.
SUBMITTED THROUGH: H T  H ac kn e y

Brittany is a senior at Northern  Michigan University studying nursing. She 
graduated from Hudsonville High School w ith honors in 2010.W hile 
in school, Brittany volunteers at the local hospital and is involved with 
a camp fo r individuals with physical disabilities. She is also a member o f 
Student Nurses Association and is in a two-year leadership development 
program.This summer, she is in interning in a neonatal intensive care unit 
in Columbus, Ohio.

KELSEY SPOELMAN
SPONSORED BY: Blue Cross Blue Shield o f  M ich ig an
SUBMITTED THROUGH: H eeren  Brothers Produce

Kelsey is a senior at Grand Valley State University studying philosophy and 
German. She graduated from Hudsonville High School where she was 
president o f the Debate team, section leader fo r multiple consecutive 
years in choir and was a member o f the following organizations: 
Newspaper Student Council, Peer Listening, and Drama Club. She also 
volunteered with her church’s nursery/preschool fo r 6 years and recently 
returned from studying abroad in Germany.

BRANDI STEPHENS
SPO NSO RED BY: B lu e  C ro ss  B lu e  S h ie ld  o f  M ic h ig a n
SU B M ITTE D  T H R O U G H : Madison Heights Save A Lot

Brandi is a freshman at Michigan State U niversity  studying psychology. She 
graduated from  Hazel Park High School w he re  she was a m e m be r o f  the 
National H o n o r Society, yearbook, soccer and captain o f  the  varsity cheer 
team. Brandi also vo lunteered w ith  Relay fo r Life, Special O lym pics and at 
local e lem entary schools.
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DYLAN TWARDY
SPONSORED BY: P eter J. B ellan ca  M e m o r ia l  Scholarship
SUBMITTED THROUGH: O akridge M a rk e t

Dylan is a freshman at Oakland University studying biomedical 
engineering and computer science. He graduated from Cousino j 
High School and the Macomb Mathematics Science and Technology ] 
Center. Dylan was a member of Cousino's National Honor Societjfiji 
volunteer in Warren’s Student Advisory Committee, and a violinist (B| 
the Oakland Youth Orchestra.

AM ELIA WATERS
SPONSORED BY: Blue Cross B lue Sh ield  o f  M ic h ig a n
SUBMITTED THROUGH: Victory Liquor & Food

Amelia is a freshman at the University of Michigan studying biology with 
the eventual goal of becoming a researcher She graduated from Saline 
High School where she was a class officer and participated in the Interad 
Club and the National Honor Society. She played on both the varsity 
field hockey and varsity women’s lacrosse teams for three years. She is a 
member of the Saline Fiddlers and has played violin for eight years and 
piano for eleven.

JAIDA YOUNG
SPONSORED BY: N e s tle  D S D
SUBMITTED THROUGH: Jonna’s M a rk e t

Jaida is a freshman at Kentucky State University studying fine arts. She 
graduated from Romulus High School where she was co-captain of the 
varsity softball team as well as an active art student. During her senior 
year she spent a lot of time working, as well as volunteering for her travel 
softball team, the Canton Thunderbirds. Jaida’s career goal is to become a 
graphic artist or animator for Disney. She is also a proud member of the 
KSU Thoroughbred softball team. While enrolled at KSU, she is receiving 
athletic and art scholarships.

CHASE ZEBARI
SPONSORED BY: Lipari Foods
SUBMITTEDTHROUGH: Upari Foods

Chase is a junior at the University o f Detro it Mercy studying n u rs in g  w it^  

a m inor in leadership. He graduated from Plymouth High School whens j 
played varsity hockey, varsity baseball and was a member o f the Nation® 
Honor Society. Chase is currently involved in Student Alumni Association 
and Student Nursing Association. Recently he became a m e m b e r  of 
Alpha Phi Omega, a national service fraternity that does community 
service work around Detroit. Chase is a decorated member o f the U |
C lu b  Hockey Team and he is also a freshmen baseball coach at Plymouth 
High S chool, his alma mater



'm a k in g  a
DIFFERENCE

Please su pp o rt the AFPD Foundation, Inc.

In addition to the scholarship program, the AFPD Foundation engages in other important 
charitable causes. Since / 999, the A FP D  Fo u n d a tio n  has:

• Conducted an annual tu rkey drive through 

grocery retailer and supplier donations, which 

helps to provide a traditional Thanksgiving dinner 

and holiday meals to over 6 ,000 families each year.

■ Partnered w ith  Fa ir Food N e tw o rk  to  fund 

the first 3 sto res in the co u n try  to  partic ipate 

in the Double Up Food Bucks P ilo t program  

which required special U S D A  exem ption . A ll 3 

stores were A FP D  m em bers located in D e tro it : 

Mike’s Fresh M arket, M etro  Foodland and 

Honey Bee M arket.

Engaged in a collaborative effort w ith various 

area organizations to increase employment 

opportunities in the community. A FP D  Foundation 

encourages both businesses and job seekers to 

use the AFPD  Employment Bank to identify jobs 

and employment prospects.

Partnered w ith the Salvation A rm y to prom ote 

its Red Kettle Christm as Campaign program in 

re ta ile r stores, which enables the A rm y to provide 

food, toys, and clothing to those in need.

Partnered w ith Michigan D epartm ent of 

Agricu ltu re Select Michigan to support farm ers 

and agribusiness by encouraging retailers and 

consum ers to select Michigan grown and 

processed local foods.

Partnered with Oakland County government, 

Oakland Schools, and other community agencies to 

host an annual "Fighting Childhood Obesity” event 

to educate parents and professionals on the dangers 

of childhood obesity.

W orked  in collaboration w ith a wide range of 

comm unity organizations and agencies to assist 

w ith programs for the hungry and at-risk youth.

^  encourage A F P D  m em b ers  to  v o lu n te e r th e ir  t im e  and re so u rce s  to  sp o n so red  A F P D  Foundation  

p ro g ram s as an e x te n s io n  o f y o u r in vo lvem en t in o u r  co m m un ity .

W e are grateful fo r  th e  do nations m ade by A F P D  m em b ers  and fr ie n d s . You can help through 

financial co n tr ib u t io n s ,A F P D  Foundation  fundra ising  ac tiv it ie s , and vo lu n tee rin g  y o u r se rv ic e s  to  the 

Fo u n d atio n ’s ed u catio n , ch a ritab le , and hum an ita rian  p ro je c ts .

A ll contribu tions to  AFPD Foundation are vo lun tary  and tax  deductible. To 
make a contribu tion , please send to  the  address listed below. Checks can 

be made o u t to  A F P D  F o u n d a tio n

AFPD Foundation, Inc. E IN # 38-3457246 is a 
501 (c)(3) n on -p ro fit organization.

5779 W est Maple Road • W est B loom field, Ml • 48322 
T: (800) 666-6233 • F: (866) 601-9610 • w w w .A FP D onlm e.org

M
AKING A DIFFERENCE

http://www.AFPDonlme.org
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A B O U T  A F P D . Inc .

A F P D  "T h e  V o ice  o f  Independent 

w as founded in 19 10  as th e  vo ice  f o i |  

beverage and petro leum  industries, 

m ulti-state tra d e  association 

ousands o f  re ta ile rs operating in Mic 

and surround ing states. O u r  m em t 

independent superm arkets, convenk 

gas/service stations,and specialty food ma 

m em bersh ip  also includes w ho lesalers,* 

and m anufacturers w h o  su p p o rt th e  i

A F P D  F O U N D A T IO N  M IS S IO N  STA

T h e  A F P D  Foundation  w a s  established i 
as th e  p h ilan th ro p ic  a rm  o f  A F P D , de 

provid ing  sch o larsh ip s and prom oting  < 

th ro u g h  th e  fo o d  and p e tro leu m  indu 

A F P D  Fo und atio n  also  p a rtic ip a tes  in 

re search  and o th e r p ro jects  to  
fo o d , beverag e and p e tro leu m  retail



S U B U R B A N  C O L L E C T IO N

SHOWPLACE

15th A nnua l H o liday  Food  & B e ve ra g e  Show

Exhibit Dates: S eptem ber 10 & 11, 2013
Suburban Collection Showplace 

46100 Grand River | Novi, Ml 48375

Connect with buyers and have som e fun at the 
2013 AFPD Holiday Food & Beverage Show



Connect with buyers at the 
15th Annual AFPD Holiday Show!

AFPD's Holiday Food & Beverage SFiow is known for its high-quality 
attendees, non-stop interaction, and exhibitor satisfaction.

AFPD's Holiday Food & Beverage Show continues to be the best and 
most important trade show in this region for our industry and for your 
company's success. It brings together the best companies serving the 
food, beverage and petroleum industries.

If you want to be successful in this industry, you need to be at 
AFPD's Holiday Food & Beverage Show, offering special 
show-only prices and discounts and incentives to buy!

As an exhibitor, you also have the option of donating prizes or
giveaways for raffle drawings. Attendees get to enter the raffle only 
after placing orders at the show. This 'order-to-win' incentive will 
increase your opportunity to sell and connect with quality customers.

W hen is the AFPD Holiday Show 2013?
Tuesday, September 10 • 4:00 pm to 9:00 pm 
Wednesday, September 11 • 4:00 pm to 9:00 pm

W here is the AFPD Holiday Show 2013?
Suburban Collection Showplace
46100 Grand River • Novi, Michigan 48375

Why should you exhibit at the AFPD Holiday Show?
The AFPD Holiday Food & Beverage Show offers your company the 
opportunity to meet and sell to thousands of buyers in only 2 days. As the 
#1 industry food, beverage & petroleum show in the state of Michigan, we 
attract far more retailers than any other trade show, and they will be 
coming to your booth.

Remember to offer special show-only' deals! Only AFPD can offer you this 
kind of audience If you want to grab the attention of the retailers in the food, 
beverage & petroleum industry, AFPD's Holiday Food & Beverage Show is 
the only place to do it!



how D eta ils :

iho attends the AFPD Holiday Show?
3Q’s Holiday Food & Beverage Show will be attended by 
: istry leaders, buyers, retailers and decision makers from: 
.nvenience Stores D rugsto res
' sceiy Stores Service Stations
kruor Stores Bars/Restaurants

D O TH  PRICING:
ember: 1 to 9 booths at $1075 booth
L nber: 10 or more at $975 / booth 
* i member: $1675 booth

■̂payments are due belore the show to secure booth space.

|E>0TH PRICES INCLUDE:
i * 10 It. carpeted booth space 
t with company name 

8 It. skirted tabletno chairs & waste basket 
■Gained sides and backdrop 

guest tickets (if needed)

Ijrrpany listing in show program booklet 
I*™ discount on ad size of your choice in the 
’ *FPD Bottom Line magazine in August, September,
|  or October issues

KTRICAL
l^eoncal requirements must be made directly with 
£*ban Collection Showplace. All electrical costs are 
P® by exhibitors.

EXHIBITOR SET-UP HOURS: •
Tuesday, September 10, 2013 • 7:00 am - 3:00 pm 
’ Booth must be show-reody by Tuesday, September 10 at 3:00 pm, no etceplions.

PRKAGE:
1m15 a 10% corkage fee for all alcoholic beverages

•ht"’ into the facility.

'WAGE FEE:
b'cince with move-in is optional; there is no charge, 
^ors utilizing storage space at Suburban Collection 
*^oce prior to or after the show must make 

^nients through Suburban Collection Showplace.
! 15 a storage fee.

'n Michigan, H you will be offering samples of 
beverages, you MUST order your alcohol 

Suburban Collection Showplace.
FFCEPTIONS. Orders and questions must be directed 

^  '  beverage director Bob Bowman at
[ W 4-9550; bobbowman®suburbanshowplace.com.

TRADE SHOW HOURS:
Tuesday, September 10, 2013 • 4:00 pm - 9:00 pm 
Wednesday, September 11, 2013 • 4:00 pm - 9:00 pm 
No one under 21 years of age allowed!

EXHIBITOR BREAKDOWN HOURS: ~
Wednesday, September 11, 2013 after 9:00 pm 
"  All exhibits must be removed from the facility by 11:59 pm, Wednesday, September 11th.

SUBURBAN COLLECTION

SHOWPLACE



Who is AFPD?AFPD's 15th Annual 
Holiday Food & Beverage Show

Sell to thousands of buyers in just 2 days!

No bags allowed in or out. The law demands that you be at 
least 21 years of age with a picture I D. to attend this show.

SPECIAL ROOM RATES:
Mention "AFPD" to take advantage of the special hotel 
rates that have been secured near the conference facility.

Hyatt Place Detroit/Novi 
at the Suburban Collection Showplace

46100 G rand River • Novi, Ml 483 7 5  • 2 4 8 -34 8 -56 0 0  
$115 night -  Reserve by August 30, 2013 

Complimentary hotel-wide Wi-Fi internet access 

Complimentary lull breakfast buffet | Complimentary 24-hour fitness center

DIRECTIONS TO SUBURBAN 
COLLECTION SHOWPLACE:

HEADING EAST: Take 1-96 East to exit 160 toward Novi. Merge onto N. Beck Rd. Turn 

left onto Grand River Ave. Destination will be on the Left.

HEADING WEST: Take 1-96 West to exit 162 toward Novi/Walled Lake. Turn left onto 

Novi Rd. lake second right onto Grand River Ave. Destination will be on your right.

HEADING NORTH: Take 1-275 North to 1-96 West. Take exit 162 toward Novi/Walled 

Lake. Turn left onto Novi Rd. Take second right onto Grand River Ave. Destination will 

be on your right.

HEADING SOUTH: Take 1-75 South to 1-696 West. Take exit 162 toward Novi/Walled 

Lake. Turn left onto Novi Rd. Take second right onto Grand River Ave. Destination will 

be on your right.

THE VOI CE OF I N D E P E N D E N T  R E T A I L E R S

5779 West Maple Road • West Bloomfield, Michigan 48322
Contact: Alyssa Franchi • alranchi@afpdonline.org 

Phone (800) 6 6 6  6 2 3 3  • Fax (8 6 6 )  601-9610 
wo.-. AFPDonline.org

As the "voice for the food, beverage and petroleum industry" sin 

AFPD is a multi-state trade association representing thousands ol r 

operating in Michigan, Ohio and surrounding slates. Our member: 

independent supermarkets, convenience stores, gasjservice 

and specialty lood markets. Our membership also includes who 

distributors and manufacturers who support the retail industry.

AFPD is recognized as a leader in government and industry relot 

closely monitors proposed state and federal legislation and ho 

affect member retail businesses. Any proposed legislation that - 

an adverse impact to food, beverage and petroleum retailers 

with AFPD's strong lobbying efforts. Any positive proposed legis 

supported and advocated.

AFPD has mode it a priority to help state retailers work to comply * 

state, federal and local regulations. AFPD has worked very hard to 

a rapport with the departments and agencies with who stale 

communicate on a regular basis. Acting as a liaison to these dep 

and agencies, AFPD can often times find the answers to retailer qi 

and conversely help to educate retailers on guidelines and reg 

that affect them.

mailto:alranchi@afpdonline.org
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